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SYMBIOSIS INTERNATIONAL
(DEEMED UNIVERSITY)

Symbiosis International (Deemed University) is a multi-disciplinary
university offering its students and faculty a vibrant learning
ecosystem designed around its multi-cultural and innovative ethos.
Symbiosis was established in 1971 by Prof. Dr. S. B. Mujumdar,
which was a'home away from home' for international students. The
Institution is based on the principles of Vedic thought of "World as
One Family". The University's name fittingly captures the
quintessence of the relationship with international students; a
mutually beneficial bond between India and the International
student community. Symbiosis is committed to building
international understanding by offering quality education, and is
resplendent of the activities and students of more than 85
countries.

VISION

Promoting international understanding through quality education

MISSION

= To inculcate spirit of 'Vasudhaiva Kutumbakam' (the world is
one family)

To contribute towards knowledge generation and
dissemination

To nurture creativity and encourage entrepreneurship
To promote ethical and value-based learning

To foster the spirit of national development

To produce thought provoking leaders for the society

To enhance employability and contribute to human resource
development

To promote health and wellness amongst students, staff and
community

To instil sensitivity amongst the youth towards the community
and environment

To develop global competencies amongst students

To inculcate cross cultural sensitization
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SYMBIOSIS INSTITUTE OF ‘T"SLON - o
MANAGEMENT STUDIES, PUNE o become a globally recognized B-school providing

quality education and global competence to the wards of

defence personnel.
Set up in 1993, SIMS is a premier management institute ranked MISSION
amongst the top B-Schools in India. SIMS is a constituent of the
prestigious Symbiosis International (Deemed University) and is the = To equip students with the knowledge, skills, and
only MBA institute of its kind in India and a shining example of PPP ethical foundation necessary to lead responsibly in a
(Public Private Partnership) between Symbiosis and Government of globalized business environment.
India - Ministry of Defence since 2002. Its flagship MBA programme is
primarily for defence personnel and their dependents with some seats
for civilian candidates. SIMS is an ISO 9001:2015 quality certified
management institute SIMS has academic collaborations through SIU
with Leeds Beckett University, UK, Bremen University, Berlin School of To empower students with cross-cultural competencies
Economics Germany, IESEG School of Management France, and business acumen through high-quality education.
University of Liverpool UK, RWTH Aachen University Germany, To drive research, innovation, and academic excellence
HISSEMA Gel’many, ESSEC Morocco and TH Nuernberg Germany for to advance know|edge and sustainable business
various academic programmes. practices.

To develop socially responsible leaders by providing an
inclusive learning environment that encourages critical
thinking and innovation.

SIMS ACCREDITATION AND RANKINGS

INSA

MATIOMAL BOARD
of ACCRECHTATION

In Maharashtra in category Top B-Schools (Govt. &; - .
Pt.) by region (Maharashtra). T, In Ranking of Top 15 B-Schools (Govt. & Pvt.) by

; HP Faculty, Publications, Research Consultancy, MDP &
other programmes.

In the west region Top B-Schools (Pvt.) by region
(Maharashtra).

In Ranking of Top 15 B-Schools (Govt. &; Pvt.) by

: ” - ' EY placements (Domestic and International), USP, Social
In Ranking of Top B-Schools of India in the category, - Weee” . Responsibility, Networking & Industry interface.
Ranking of Exemplary B-Schools. ) Can

Research Consultancy, FDP & Other Programmes

Among the Top B-schools (Government & Private) Publications, >

Among the Top B-schools (Government & Private) by State

Among the Top B-schools (Government & Private) by placements )
(Domestic & International), USP, Social Responsibility, Networking 1
& Industry interface




DIRECTOR'S MESSAGE

ymbiosis Institute of Management Studies (SIMS)

continues to stand tall among India's premier B-

Schools, driven by a legacy of over 3 decades in
delivering excellence in management education. With arich
legacy of academic distinction, industry relevance, and
value-based education, our institute has built a strong
reputation for shaping talent that creates meaningful impact
across sectors

Over the years, we have remained committed to delivering
management education that blends tradition with
transformation. Our robust curriculum, distinguished
faculty, and dynamic learning environment ensure that
students are equipped not only with conceptual clarity but
also with the agility required in an ever-evolving business
landscape.

Our pedagogy is designed to bridge the gap between
classroom learning and corporate expectations. Through
case-based teaching, live projects, simulations,
internships, industry interactions, global perspectives, and
experiential learning opportunities, students develop

critical thinking, problem-solving abilities, leadership skills,
and strategic decision-making capabilities. We believe in
creating managers who can adapt, innovate, and lead with
confidence.

At the heart of our success are our students-disciplined,
talented, ambitious, and driven individuals who bring
diversity of thought, passion for excellence, and a strong
work ethic. They are trained to collaborate, communicate
effectively, and perform under challenging business
environments. Their consistent achievements in
academics, corporate's competitions, and placements
reflect the quality of talent the institute nurtures.

Recognizing the transformative role of technology in
business, we have placed a strong emphasis on Artificial
Intelligence and digital capabilities within our academic
framework. Students are exposed to Al-driven business
applications, analytics, automation tools, and emerging
technologies that are redefining industries worldwide. This
focus enables them to become future-ready professionals
capable of leveraging data and intelligent systems for
strategic advantage.

We deeply value our relationship with recruiters and
industry partners who have consistently trusted our
students and contributed to their professional journeys.
Your continued support motivates us to raise our standards
year after year. We look forward to building enduring
partnerships and achieving shared success.

With unwavering dedication to holistic development and
industry-aligned learning-powered by Al-forward
education-SIMS advances toward its vision of fostering
transformational leaders for an inclusive, sustainable future,
true to our motto: "Make A Difference."

Maj Gen (Dr.) Rohit Bakshi (Retd)
Director
Symbiosis Institute of Management Studies




MESSAGE FROM PLACEMENT HEAD

placements at SIMS, a premier management institution with
a proud legacy of shaping visionary leaders for the global
business landscape.

I t is my pleasure to invite you to participate in the campus

At our institution, we believe that management education is not
merely about acquiring academic knowledge, but about
shaping responsible leaders, strategic thinkers, and
professionals who can create meaningful impact in the
corporate world. We are committed to developing competent,
ethical, and industry-ready management professionals who
can contribute effectively in today's dynamic business
environment.

Our MBA program is supported by an evolving curriculum that
continuously aligns with changing industry expectations and
emerging business trends. With the addition of contemporary
subjects such as Artificial Intelligence, Business Analytics, and
digital transformation, alongside strong practical exposure
through live projects, internships, and industry interactions,
our students develop functional expertise, technological
readiness, leadership capabilities, and a solution-oriented
mindset.

Students undergo a rigorous academic journey enriched by
case-based learning, value- added certifications, simulations,
and regular interactions with industry leaders. Beyond the
classroom, they actively contribute to student-led teams,
clubs, and business competitions, sharpening their leadership
and execution skills. What sets our students apart is their ability
to blend business knowledge with practical insight, shaped by
SIMS’ focus on corporate values, functional expertise, and
real-world application. This creates agile professionals who
thrive in today's fast-paced and complex business
environment.

We take pride in our diverse student community, that reflects a
rich tapestry of talent from varied academic disciplines,
regions, cultures, and professional backgrounds including
50% gender diversity. Our students specialize in Marketing,
Finance, Human Resources Management, Operations and
Supply Chain Management, and Data Analytics for business.
With their adaptability, professionalism, discipline, teamwork
and drive to excel, they are well prepared to create value for
organizations across sectors.

| sincerely thank our esteemed recruiting partners for their
continued trust, support, and association with our institute.
Your partnership has played a vital role in shaping our students'
careers and laying the groundwork for our students and
providing them with the opportunities to progress in their
careers and helped make the placement season 2026 a major
success, despite the challenging times globally. The
continuous success is also attributable to our distinguished
alumni, whose laudable support & steadfast belief led us to
reach new milestones.

As we gear up for the upcoming placement season, | warmly
invite your esteemed organization to engage with our talented
students and participate in our campus recruitment initiatives |
am confident that their energy, knowledge, and
professionalism will make them valuable contributors to your
organization.

Ms. Shweta Mehrotra
Head - Placements
Symbiosis Institute of Management Studies




MBA OVERVIEW & PROGRAMME HIGHLIGHTS

Students at SIMS undergo a comprehensive academic curriculum spanning two years. The MBA programme comprises four semesters, with
a summer internship between the second and third semesters, undertaken by students during April to June. The first semester includes
compulsory courses, while electives are offered from the second semester onwards. The curriculum across all specializations places greater
emphasis on Atrtificial Intelligence (Al), to empower students with the requisite knowledge & skills as required by the organizations. The
programme offers Specializations in Data Analytics for Business, Marketing, Finance, Human Resource Management and Operations &
Supply Chain Management (SCM).

SPECIALIZATIONS

The Data Analytics for Business curriculum is designed to equip students with the skills and knowledge to understand data and apply analytics
effectively in solving practical industry problems. With a focus on cloud computing, big data, data visualization, statistical analysis, predictive
analysis, machine learning techniques, IoT, and data mining, students delve into real-world scenarios to investigate and analyse business
performance. Through hands-on experience with industry-standard tools like Tableau, Python and Power B, students gain proficiency in data pre-
processing and deriving insights from complex datasets. A key strength of the specialization is the deep integration of Artificial Intelligence (Al) into
the curriculum where students are introduced to Al-driven tools and techniques that are reshaping business decision-making. By combining
business acumen, advanced analytics, and Al capabilities, the Data Analytics for Business Specialization prepares students to lead in an
increasingly data-driven economy.

DATA ANALYTICS
FOR BUSINESS

The Marketing Specialization is designed to develop future-ready professionals who combine strong business fundamentals with modern,
technology-driven decision-making skills. Students explore diverse areas including consumer behaviour, market research, customer relationship
management (CRM), digital marketing, social media marketing, retail management and product management. Students are introduced to Al-
powered marketing tools and applications that are transforming the industry. The curriculum includes exposure to areas such as predictive
analytics, customer segmentation, personalized marketing, marketing automation, social media listening, chatbot strategy, and data-driven
campaign optimization. With a strong blend of traditional marketing knowledge and next-generation Al capabilities, the Marketing Specialization
prepares students to create impact in a rapidly changing marketplace.
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The Finance Specialization is designed to develop analytical and future-ready professionals equipped to manage financial resources, drive
strategic decisions, and create sustainable business value. The curriculum provides strong foundations across core finance domains such as
Financial Management, Investment Analysis, Portfolio Management, Corporate Finance, Financial Markets, Risk Management, Banking,
International Finance, Taxation, and Mergers & Acquisitions. The specialization also emphasizes problem-solving, strategic thinking, quantitative
analysis, and leadership skills, preparing students for careers in investment banking, corporate finance, equity research, consulting, banking,
treasury and financial planning. By combining rigorous financial knowledge with emerging Al capabilities, the Finance Specialization prepares
students to succeed in an increasingly data-driven and digitally transforming financial world.

FINANCE

The Human Resources Specialization is designed to develop strategic people leaders who can effectively manage talent, culture, and
organizational growth in today's dynamic business environment. The curriculum provides strong foundations in key HR domains such as Talent
Acquisition, Performance Management, Compensation & Benefits, Learning & Development, Industrial Relations, Labour Laws, Organizational
Behaviour, and Strategic Human Resource Management. A key highlight of the specialization is the integration of Artificial Intelligence (Al) into the
curriculum, where students gain exposure to Al-enabled HR practices including intelligent recruitment systems, resume screening, workforce
analytics, employee engagement tools, predictive attrition analysis, chatbot-based HR services, and personalized learning platforms. By
combining core HR principles with emerging Al capabilities, the Human Resources Specialization prepares students to lead people strategies in a
rapidly evolving workplace.

The Operations & Supply Chain Management Specialization is designed to develop professionals who can create efficient, agile, and resilient
business processes in a rapidly evolving global environment. The curriculum provides strong foundations in core areas such as project and supply
chain management, international logistics, e-retailing, technology and innovation management. Through case studies, simulations, live projects,
and industry interactions, students learn how organizations are leveraging Al to improve productivity, reduce costs, strengthen decision-making,
manage risks, and enhance customer service levels. Hands-on learning with ERP systems, analytics tools, and emerging digital supply chain
technologies ensures graduates are prepared for modern operations roles. By combining strong operational fundamentals with emerging Al
capabilities, the Operations & SCM Specialization prepares students for careers in manufacturing, logistics, consulting, procurement, project
management, e-commerce operations, and strategic supply chain leadership.

OPERATIONS
& SCM
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SEMESTER - |

COURSE CURRICULUM
COMPULSORY COURSES - ALL SPECIALIZATIONS

Business Statistics

Financial Management

Marketing Management

Human Resource Management
Introduction to Operations Management
Financial Accounting

Organizational Behaviour

Economics for Managers
Transformation to corporate leaders
Advance Excel

Applied Artificial Intelligence for Business
Legal Aspects of Business

Python Basics

Concepts of DBMS and SQL

Career Preparedness

Business Communication I

Health and Wellness Module |

SEMESTERS - 11, llIl & IV

Il SEMESTER

Emerging Technologies and Applications
R Programming

Operations Research

Management Accounting

Flexi Credit course

Knowledge Management

Tableau / Power BI

Vasudhaiva Kutumbakam

Health and Wellness Module Il
Research Methodology

Summer Internship Project/Dissertation

11l SEMESTER

Strategic Management
Capstone Project and Defence
Health and Wellness
Management Consulting

IV SEMESTER

Corporate Governance and Ethics

CSR

Swayam / NPTEL Courses

Online Courses - NPTEL (Swayam), Coursera, edX,
Udemy

Corporate Social Responsibility

SPECIALIZATION WISE COMPULSORY COURSES - Il SEMESTER

DATA ANALYTICS
FOR BUSINESS

Introduction to
Data Sciences

Data Preparation and
Data Management

Cloud and Big Data

Data Mining

Data Visualization
and Modeling

Data Protection
and Privacy

MARKETING

Digital Marketing

Services Marketing

Sales Force and
Channel Management

Consumer Behaviour

Product Management

Marketing Strategy

HRD Instruments

Talent Management

Industrial Relations

Compensation and
Reward Management

Performance
Management System

Learning and
Development

07

FINANCE

Financial Modeling

Fixed Income Markets

Financial Statement
Analysis

Corporate Accounting

Introduction to Financial
Markets and Institutions

Application of Machine
Learning & Atrtificial
Intelligence in Finance

OPERATIONS
& SCM

Operations Planning
and Scheduling

Materials Management

Project Management

Quality Management

Supply Chain Management

Enterprise Resource
Planning




ELECTIVE COURSES - Il SEMESTER

ALL SPECIALIZATIONS

Business Analytics Behavioural Finance

Enterprise Resource Planning Marketing in Emerging Economies
HR Challenges in Mergers and Acquisitions Introduction to Business Intelligence
International Finance Emotional Intelligence at Workplace
HRD Audit and Scorecard Talent Acquisition

Social Media Marketing Generative Al and use cases

SEMESTER - I

International Marketing Corporate Valuation

Banking and Insurance

SPECIALIZATION WISE COMPULSORY COURSES - Il SEMESTER

DATA ANALYTICS OPERATIONS
FOR BUSINESS MARKETING FINANCE & SCM

Customer Relationship Employment

Predictive Analytics Management Related Laws

Derivative Markets International Logistics

. Security Analysis and ) )
International Human Portfolio Management Service Operations

Digital Transformation Retail Management Resource Management Management

. . . Financial Risk Management i
Business Analytics Leadership and Supply Chain

for Marketing Capacity Building Modeling and Design
Mergers and Acquisitions

Integrated Marketing Strategic Human Technology and
Communication Resource Management Innovation Management

Internet of Things
Web 3.0
Investment Banking

Web Analytics Brand Management HR Analytics ) ) . Supply Chain Strategy
Financial Analytics

Data Analysis Business to Organizational ) Advanced
Using Python Business Marketing Development and Change Corporate Tax Planning Operations Research




ELECTIVE COURSES - Ill SEMESTER

ALL SPECIALIZATIONS

Fintech Framework and Governance Competency based Human Resource

Financial Analytics Management

Marketing of Financial Services Personal Effectiveness and Growth

Cloud Management Psychological Issues at Work

Marketing Research Fintech Framework and Governance
CRM Systems
Rural Marketing

Technology in HR /SAP HR/ People Soft

Retail Store Operations Management

Wealth Management

SEMESTER - Il

Entrepreneurial Finance

International Market Intelligence

SPECIALIZATION WISE COMPULSORY COURSES - IV SEMESTER

DATA ANALYTICS OPERATIONS
pramanos | wamenna | wew [ mwawce ERATIC

Introduction to
Natural Language Sustainable Marketing Conflict and Negotiation

Processing

Project Feasibility

and Financing e-Retailing

ELECTIVE COURSES - IV SEMESTER
ALL SPECIALIZATIONS

Introduction to Entrepreneurship = Case Study Writing and Analysis Method
Design Thinking = Concepts and Applications in Sustainability
Qualitative Research Methods = Consulting Skillsin HR

Business Leadership

SEMESTER - IV




VALUE-ADDED CERTIFICATION COURSES

Students at SIMS enroll in multiple value-added and enrichment certification courses offered through various online platforms including
Coursera, edX, LinkedIn, Swayam (NPTEL), Udemy, Google, CPHR, and more. Participation in these courses not only enhances their
knowledge and technical competencies but also ensures they stay abreast of evolving industry standards and trends.

AWS Cloud Practitioner Essentials (AWS CLF 04) Corporate Valuation - DCF and Relative Valuation

Oracle Cloud Infrastructure 2025 Certified Al Foundations Investment Banking:Financia|Ana|ysisandVajuation
Associate

Data Analysis with Python
Introduction to Cloud Computing

Finance & Quantitative Modelling for Analysts Specialization
Customer Due Diligence- AML Controls and Procedures
Equity Derivatives

NISM-Series-XV: Research Analyst Certification

SAP certification

Python for Data Science
AWS Certification

NISM-Series-Xll: Securities Markets Foundation Certification
Examination

NISM-Series-V-A: Mutual Fund Distributors Certification
NISM - Statistical modelling
NISM-VIII Equity and Derivatives

General Al Mastery Toolbox: Master Al and Generative Al
Unlocking Al and ML-Your Path to Smart Business Solutions
Generative Al: Prompt Engineering Basics

NISM - Securities Markets Foundation
e SO AT SEBI Investor Awareness Test
Adobe Generative Al Content Creation

GenAl

Harnessing Al for Business Impact

Private Equity & Venture Capital
Investment Banking: M&A and Initial Public Offerings

Python & Statistics for Financial Analysis
Microsoft - Work smarter with Al using Microsoft Co-pilot

Claude 101 (Anthropic)

NISM: Merchant Banking concepts

Gen Alin Insurance Automating Claims & Risk Mitigation
Corporate Finance Fundamentals

Equity Research Report Writing: Analyse & Structure

Understanding Financial Statements: Company Performance
Introduction to Corporate Finance MS TOOLS
Credit Risk Management: Frameworks and Strategies Excel Skills for Data Analytics and Visualization Specialization

Project Management and Risk Fundamentals Data Analysis using Excel

Excel: Financial Modelling with Dynamic Arrays Microsoft Excel with Co-pilot

Equity Research Analyst - Finlatics Financial Markets

/ - ) Microsoft Power Bl - Beginner to Pro
Experience Program - Live Project

Compensation Design Excel for Beginners: Beginner Functions
Creating Business and Industry Analysis for Financial Analysts o & < &

. Microsoft- Work Smarter with Microsoft Excel

Investment risk management

Excel: Mastering Pivot Table Dashboards and Reports
Mergers & Acquisitions - M&A, Valuation & Selling a Company d R




GOOGLE PLATFORM DATA SCIENCE & ANALYTICS

Google Business Intelligence Professional Certificate Tableau Business Intelligence Analyst Professional Certificate
Google Data Driven Decision Making Data Analytics Foundation

Google People Management Essentials SQL Window Functions for Analytics

Building Custom Regional Reports with Google Analytics Essentials of Data Science

Marketing Analytics & Reporting (Google Analytics) Tableau Business Intelligence Analyst

Performance Marketing, Data Analytics & Growth Strategy Gen Al Powered Data Analytics
(Google Ads & Meta Ads Manager)

Google Al Fundamentals

Business Analytics for decision making
SQL for Data Science

Google Analytics: Data-Driven Marketing Mastery with Al Google Advanced Data Analytics Professional Certificate

How To Visualize Your Data Using Microsoft PowerPoint

BLOOMBERG Harnessing the Power of Data with Power Bl

Power Bl Essentials for Financial Analysts

Bloomberg Finance Fundamental
= BloombergFinance Fundamentals HR Analytics Communication, Influence & Strategic Alignment

= Bloomberg Market Concepts Course Specialization

Marketing Analytics

Getting Started with Zoho CRM for Sales Reps.
DIGITAL MARKETING e " ' g
Meta Marketing Analytics.
SEO Masterclass with Al OTHER CERTIFICATIONS

Digital Marketing Strategy & Market Analysis Supply Chain Digitization

Think Outside the Inbox: Email Marketing CRM & Customer Lifecycle Management (HubSpot)
Foundations of Digital Marketing and E-Commerce Strategic HRM: Talent, Performance, and Compensation
Market research and consumer behaviour McKinsey Forward Learning Program

Brand Management: Aligning Business NPTEL - Decision Support System for Managers

Global Marketing: Building Iconic Brands Design Thinking

Social Media Marketing and Brand Advocacy Foundations of Project Management

Customer Understanding and Digital Marketing Channels Introduction to Management Consulting

Master the Art of Digital Marketing with Canva Strategy and Economic Analysis

Use Canvato Create Social Media Marketing Assets Business Process & Analysis Management

Search Engine Marketing, Social-Media and Social Content Master Control in Supply Chain Management and Logistics

Strategy . . . .
Use Canva to Create Social Media Marketing Designs by

B2B Sales Skills from Cold Lead Generation to Closing Sales Coursera
Gen Aifor talent acquisition and on boarding
Claude automation
Alfor Research and Insights
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EMINENT SPEAKERS : ACADEMIC YEAR 2025-26

At SIMS, our distinctive educational pedagogy includes Colloquiums, Fireside chats, Leadership talks, and a range of other value-
added activities. We invite renowned personalities, eminent speakers, and experts from academia and industry to interact with our
students, imparting invaluable knowledge and insights. Active participation in these value-added and enriching sessions enables
students to gain invaluable perspectives, practical knowledge, effective leadership strategies and a refined understanding of industry
dynamics including currentindustry trends, emerging technologies and best practices.

= Lieutenant General Dhiraj Seth, PVSM, AVSM - General Officer Commanding-in-Chief Southern Command
= Brig Paramijit Singh Jyoti - VSM COMMANDANT, Bombay Engineer Group and Centre

= Matt Lewisman - Chief Operating Officer & Global Head of Client Service and Enablement - Treasury Services, BNY
= Mr. Atul Sahgal - Senior Vice President and Global head of Talent Acquisition, Cognizant

= Mr. Amol Gupta - CHRO, BNY

= Mr. Shantanu Deshpande - Founder & CEO, The Bombay Shaving Company

= Ms. Rupinder Kaur - Global HR Head, Neeyamo

= Dr. Adenkule Oke - Sr Lecturer, Operations and Supply Chain Management, Leeds Beckett University, Leeds
= Mr. Godfrey Fernandes - Senior Principal- Talent and Organisation, Infosys

= Ms. Aastha Verma - COO, Tardid Technologies Pvt Ltd

= Mr. Saikat Ray - Chief Executive Officer, Velbiom Probiotics Pvt Ltd

= Mr. Vivek Dwivedi - Founder CEO, People Vector Consulting

= Ms. Suman Singh - Vice President & Head HR, Reliance Foundation

= Mr. Sumit Sabharwal - Head of HR Service, VOIS

= Mr. Ramanathan S. S. - Head of Central Compliance, Mahindra Finance

= Mr. Jaspal S. - Senior Associate Director, HSBC Technology India

= Dr. Nilesh P Gokhale - IFM Regional Head, AMEA - Mondelez International Foods Pvt Ltd

= Ms. Shreya Shettyorate - Corporate VP (HR), WNS

= Mr. Bappadit Roy - Associate Director & Head Emerging Markets, Alliance Insurance Brokers Private Limited
= Mr. Rahul Srivastava - Director, Citi

= Mr. Omkar Chatterji - Associate Director, UBS

= Mr. Chinmay Vasavada - Head - Packfora People Champion (HR) & Workplace Services at Packfora

= Ms. Snigdha Deb - AVP - Women Inclusion Channel, Coverfox Insurance

= Mr. Sudarshan K - Head of Quality, Bridgestone India

= Dr. Swati Patil - Vice President - Human Resources, Talent Acquisition & Operations, CloudMoyo

*Partial list of eminent speakers

—
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INFRASTRUCTURE AND RESOURCES

SIMS offers a well-designed, centrally located campus in Pune, committed to nurturing future managers with a global perspective.
With secure residential accommodation for over 600 male and female students, the institute ensures a safe and comfortable living
environment. The campus is equipped with state-of-the-art infrastructure, including resource centres, high-speed Wi-Fi, modern
academic buildings, advanced computer labs, Bloomberg terminals, and smart boards. A well-stocked library, accompanied by a
dedicated reading room, provides students with a quiet space for study and research.

Adding to the vibrant atmosphere, SIMS is a pet-friendly campus, fostering a stress-free and joyful student experience. The institute
also offers top-tier sports and fitness facilities, including a health centre, fully equipped gym, yoga and aerobics studio, and a
swimming pool. For leisure and social interaction, students can unwind in the recreation room, featuring foosball, a pool table, chess,

and various other indoor games. These thoughtfully designed amenities create a holistic learning environment, making SIMS truly a
"Home away from Home."
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STUDENT DRIVEN TEAMS

SIMS takes pride in its dynamic and diverse student-driven clubs and teams, a defining aspect of its MBA programme. These clubs
and teams provide students with invaluable opportunities to organize and manage large-scale events and initiatives, offering hands-
on experience and real-world insights. Along the way, students enhance their networking, leadership, and team-building skills,
preparing them for the challenges of the corporate world.

Active participation in these teams not only enriches the holistic learning experience at SIMS but also nurtures a spirit of initiative and

impact, empowering students to truly "Make a Difference."
‘ SIMS \

BRANDING CELL

Placement Team Alumni Team Branding Team
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Marketing Finance Operations & Supply Human Resource  Data Analytics
Chain Management Management

L
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Pranay - Institute's Social .
Responsibility Team Gender Champions Team




ACADEMIC, CO-CURRICULAR,
& ENTREPRENEURSHIP TEAMS

IT CELL

Academics Team IT Team

o

- 5IMS Economics

thinktank

W S Pt el

Economics Think Model United Nations
Tank Team (MUN) Team

Bloomberg Team
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CREATIVE, EXTRA-CURRICULAR
& CULTURAL TEAMS

Editorial Team Corporate Infrastructure
Presentation Team Team

Sports Team Music Team Dance Team

Drama Team

Events Team




MBA 2025 - 27 - BATCH PROFILE

GENDER RATIO

Batch Size

300

SPECIALIZATION UG DEGREE WORK EXPERIENCE

More than

Data Analytics
Others 36 Months

for Business
Operations (11) (27) Nzlgn?r?s 19

. BA
SCM (23) “ I (36) (32)“
(104) 12- 24

Months

SPECIALIZATION B.Sc UG DEGREE (52) WORK

HRM EXPERIENCE

(48)
B.Com
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The SMARK Club is a collection of passionate "market" minds
dedicated to putting all marketing theories into practice. Through
corporate connections and on-campus activities, the team provides
students with a comprehensive understanding of marketing.

SMARK harnesses the enthusiasm of all marketing enthusiasts and
channels it into a variety of activities such as SIP warrior-Summer
Internship Showcase, Ad-War-Tise - Advertising and branding
competition, Case Study Competition, Marketing quiz etc. This
allows students to assess many parts of the marketing domain
outside of the classroom and use them to get a stronghold in their
professional careers.

COLLOQUIUM-4 THOUGHT: "Persona Building”

THE MARKETING CLUB OF 5IM5
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inFINite, the Finance Team of SIMS is an active initiative run by the students. The
team is known for enabling students to discover their true potential through
knowledge sharing on finance and organizing various events including guest
lectures, workshops, competitions and professional opportunities. It also plays a
notable role in keeping students updated with the most recent activities happening
in Finance.

Key Certifications: CFA Level 1, NSE Mutual Fund, CRISIL.

Workshops: Derivatives & MCX Commodities, Credit Research and Rating,
Careers in Finance, Financial Planning, Stock market simulation.

COLLOQUIUM: STRATAGEM -"Application of Al in Finance and the upskilling
required to survive the wave of Al in the work environment."

SIMS houses 8 Bloomberg terminals for Professional Services access. Our
Bloomberg Club hosts inspiring guest talks, workshops, and the flagship pan-India
JOHARI: An Equity Research Competition. We also arrange annual visits to NSE,
BSE, and Bloomberg's Mumbai office.

SIMS students are well-versed with various functions present in the Bloomberg
terminals.
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The People Tree is the HR Club run by the transformational
student leaders of SIMS. The team hosts engaging events such as
HR quizzes, debate competitions, interactive workshops, and its
flagship event - Kaleidoscope, a national-level case study
competition. The club also organizes guest lectures by eminent
HR leaders from the industry.

Certifications: CPHR Academy - Online Certification
COLLOQUIUM:
Colosseum:

“The Future of Work 2030: Agentic Al, Automation & Human
Edge."
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Team Noesis champions the core principles of Operations and
Supply Chain Management, striking a perfect balance between
academic excellence and co-curricular engagement. We organize
dynamic events including quizzes, case study competitions, guest
lectures, and industrial visits.

COLLOQUIUM:

VICHAAR MANTHAN - "Artificial Intelligence: The Catalyst for a
New Era of Business Transformation.”

Certification:

Six Sigma Certification Course
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The Data Verse is a student-led initiative fostering a data-centric mindset among
future business leaders. In today's data-driven world, we provide a vibrant platform
for students to explore, master, and apply cutting-edge analytical tools and
technologies.

Through hands-on workshops, case competitions, expert sessions, and project-
based learning, we bridge theory and practice-equipping students for thriving data-
powered careers.

COLLOQUIUM:
AIGNITE :Decoding Digital Transformation with Artificial Intelligence
Workshop : SAP

Competition : DARE 2026
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STUDENT AWARDS & ACHIEVEMENTS

At SIMS, our students actively participate in prestigious Corporate and B-school competitions, consistently bringing accolades to
themselves and the institute. Their achievements span academics, co-curricular and extracurricular activities, research, and creative

expression through articles and blogs, as well as sporting excellence. These competitive platforms foster their holistic development,
equipping them with essential skills for their professional and personal growth.

Beyond individual accomplishments, our students are deeply committed to social impact. Many SIMSites have been recognized and
honoured for their selfless contributions to various social initiatives, demonstrating an unwavering dedication to societal betterment.

Corporate Competition - Winners and Finalists

il i £} Fadge - |
-  mamum suzwa || Flipkart g @Eﬁiﬂﬂ W= E.Fdﬁ.hs-nmty BRANSSTORM a'!‘_a._znn ZW+IZ

FedEx. actapdlt NHR(i O B Ihitss EY AN @

ITC Limited

B-School and other Competitions - Winners and Finalists

IIM Amritsar Xavier Institute of Management, Bhubaneswar (XIMB) SIOM, Pune

Xavier Institute of Management and Entrepreneurship

(XIME) Institute of Management Technology (IMT)

Hyderabad

Prin. L. N. Welingkar Institute of Management
Development and Research, Mumbai

Sydenham Institute of Management
Studies

Mittal School of Business, Lovely
Professional University (LPU), Punjab

Department of Management Studies,
Xavier Institute of NALSAR UniVerSity of LaW, Hyderabad
Management (XLRI) National Insurance Academy, Pune NIT Agartala

28

*Partial list of Corporate, B-schools and other competitions




LEADERSHIP TALK

By Director, SIMS
Maj Gen (Dr) Rohit Bakshi (Retd)
at

INfOSYS | CONSULTING
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CORPORATE ENGAGEMENTS

At SIMS, we foster strong corporate collaborations, bridging the gap between academia and industry through a wide range
of engagement initiatives. From Leadership Talks, Fireside Chats, and Value-Added Sessions to Corporate Shadowing,
Corporate Competitions, and Margdarshan - a mentoring and knowledge sharing initiative, we provide students with
immersive opportunities to interact with industry leaders. These engagements offer invaluable insights into emerging
management trends and industry advancements, equipping students with the knowledge and skills needed to excel in their
careers. Additionally, our Campus Engagement Activities serve as a platform for companies to connect with and identify
promising talent within our student pool, fostering mutually beneficial relationships.




PFLACEMENT CELL
WELCOMES
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GROOMING SESSIONS

At SIMS, we are committed to shaping future-ready student managers by equipping them with the skills and competencies
aligned with evolving industry trends. Our placement cell conducts a series of grooming sessions and skill development
workshops to prepare students for preliminary assessments, group discussions, and personal interviews. Additionally, we
conduct Excel and PowerPoint proficiency tests to ensure our students are well-versed in essential corporate tools,
enhancing their analytical and presentation skills. Through dedicated mentorship and structured training, we foster holistic
development, empowering students with the confidence and expertise needed to excel in their careers.
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WHY RECRUIT A SIMSite

Defence Background: Strong discipline, confident, well-travelled, punctuality, and execution mindset.

Displays exceptional communicational skills, integrity, team-work, collaboration, accountability, and
commitment to responsibilities.

Resilient, focused, performance-driven with strong problem-solving and crisis-handling ability.
Quick learner who adapts fast to new industries and business functions.

Sharp analytical and problem-solving skills developed through live business cases & corporate
competitions.

Strong leadership, agility and teamwork demonstrated across internship assignments.

USP OF SIMSITES

Hands-on experience in various research tools (SPSS, R, Python, Tableau, Power BI, SQL, etc.) & exposure
to Al driven business applications.

Prior work experience in top companies in diverse sectors.

Professional certifications and value-added courses.

GenAl Supply Chain Digitization

Tableau, Power BI, Python, SQL Foundations of Project Management
Six Sigma Claude automation

Advanced Excel Interneton Things

Design Thinking Capstone Business Simulation
Bloomberg Finance Fundamentals Stock Market Simulation

Bloomberg Market Concepts Course Digital Transformation

Harnessing Al for Business Impact

Introduction to Agentic Al

Unlocking Al and ML Your Path to Smart
Business Solutions

VALUE ADDED & ANALYTICS
RELATED COURSES

Data Analysis
Data Visualization

Fintech Framework & Governance




ILLUSTRIOUS ALUMNI

Rahul Nandi : Aditya Kohli : Rajeev Kar : Nitin Sethi
Global Head of Talent Acquisition - CHRO : Senior VP and : Chief Executive Officer,
& Senior Vice President : Tenneco : Business Head : India & South Asia
VOIS : 1996-1998 : Ascendion : AON Consulting
1995-1997 1996-1998 1996-1998

Gautam Sinha : Vishal Chordia : Amit Jamdade - Avantika Susan Nigam
CHRO : Director - Strategy : Partner : Chief People Officer
Birla Paints and Marketing EY India ACT Fibrenet
1996-1998 : Suhana : 1997-1999 : 2000-2002
: 1997-1999 : :

Namita Jayprakash : Devika Kochhar : Akshay Mehrotra : Amol Gupta
Vice President : Zonal Head - Retall : Co-Founder & CEO . People Team - Head of India
Capgemini : ICICI Bank : Fibe India : BNY
2000-2002 ; 2000-2002 : 2002-2004 : 2002-2004

Abhijit Sethi : Dinkar Devgan : Kartik Rishi : Rupinder Kaur
Chief Operating Officer © Manager Recruiting India Global Head of HR Global HR Head
Howden Insurance and APAC ©  Consulting - Infrastructure Neeyamo
Brokers India Pvt. Ltd. Google : HSBC : 2003-2005
2002-2004 : 2002-2004 : 2002-2004 :

Sachin Pande : : Ramanpreet Sohi : Durgesh Nagarkatte
Director-Head of Technology Workforce Head Leasing : Chief Financial Officer : Executive Director- HR
Intelligence and Talent Acquisition (Asia) Adani Airport City Mama-earth Wells Fargo

Citi ; 2003-2005 : 2003-2005 ; 2004-2006
2003-2005 : : :

Kritika Rustagi 3 Sudhanshu Mishra : Anuj Vohra : Aastha Verma
Executive Vice President  :  Head HR for Technology = : Managing Director - Head of COO0
Marsh India : & Pune Site HR Lead : HR Bangalore & Gurugram Tardid Technologies
2004-2006 ; Barclays, India : Blackstone : 2005-2007
: 2004-2006 : 2004-2006 "

Neha Pandey : Karan Batra : Arvind Chauhan : Gaurav Chopra
Senior Manager : COO - VP - B2B Market Operations VP HR Operations
(Associate Vice President) Groww : Mastercard : and Transformation
Deloitte : 2005-2007 : 2005-2007 Paytm
2005-2007 : : : 2005-2007




ILLUSTRIOUS ALUMNI

Suman Singh : Vivek Sharma : Shaan Vats : Sumit Kapoor
Vice President & Head HR Head Sales & Marketing : Senior Practice Leader : Partner
Reliance Foundation . Jayanti Herbs and Spice Infosys : KPMG India
2005-2007 2006-2008 2008-2010 2011-2013

Dhruv Kanal : He::X:tn: ;tt'r‘:t;gy : Saurav Agarwal : Ayush Hirwani
Director Marketing & Auto Alliances West : Head of Sales : Director - Finance
Infosys Kiwi Insurance Circolife AB InBev
2011-2013 : 2012-2014 : 2012-2014 : 2013-2015

: Ganesh Kashid :
 HR Lead Specialty Chemicals
: & Campus Relations :
UPL
2013-2015

Anurag Tiwari
Associate Vice President
SG Analytics
2013-2015







OUR ESTEEMED RECRUITING PARTNERS
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PLACEMENT HIGHLIGHTS : 2024 - 26

120+ 65+

COMPANIES NEW
VISITED RECRUITERS

26 19.7 16.4 14.2

Highest > Avg CTC of Top > Avg CTC of Top > Avg CTC of Top

CTC 10% of the 25% of the 50% of the
batch batch batch

© ©

* The above mentioned figures are in INR Lakhs per annum

SECTOR WISE PLACEMENTS

IT/ITES & Analytics

Sector BES

wise

offers Consulting

Manufacturing, FMCG, Healthcare & Others




SPECIALIZATION WISE PLACEMENT HIGHLIGHTS : 2024 - 26

SUMMER INTERNSHIP PLACEMENT HIGHLIGHTS : 2025 - 27

l Avg of top 10% students l

° 2.3 L

5.3 L 1.4 L

Avg of top 25% students

*The above figures are in INR for 2 months
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PLACEMENT ACTIVITIES

B FINALPLACEMENTS
Companies are invited to conduct pre-placement talks from August onwards, offering students valuable opportunities to
interact with potential employers. These sessions provide insights into company cultures, roles, and career paths, helping
students make informed decisions during final placements.

B SUMMER INTERNSHIPS
As part of the curriculum, students participate in a mandatory 4-credit summer internship program lasting 8-10 weeks
between the 2nd and 3rd semesters (April - June). This immersive experience enables students to apply theoretical
knowledge in real-world scenarios, enhancing their practical skills and industry exposure.

B LIVEPROJECTS
Students engage in a continuous learning process through live projects, available in both online and offline modes. These
projects allow students to gain hands-on experience throughout the academic year, contributing to their overall
professional development by bridging the gap between classroom learning and industry practices.

Bl CORPORATE ENGAGEMENT ACTIVITIES
SIMS organizes a range of Corporate Engagement Activities, including leadership talks, panel discussions, guest
sessions, fireside chats, and the launch of various corporate competitions on campus. These events bring senior
corporate leaders from diverse industries to interact with students, offering valuable industry insights and preparing them
for successful careers in the corporate world.

PLACEMENT PROCESS - FINALS & SUMMER INTERNSHIP

Preliminary
JD shared Registration by the Shortlisting & Assessment Release
by the company interested students by Companies of Offers

000000©

Pre-placement Resunjes Selection Acceptance of offers
Talk shared wﬂ!\ the Process by the selected
Companies students

* The placement process varies from company to company. However, majority of the companies follow the above selection process.

42




PLACEMENT TEAM CONTACT DETAILS

Ms. Shweta Mehrotra

Head - Placements

Contact: 020-25593252 (Direct) / +91 9986614210

Email : head_placements@sims.edu, placements@sims.edu

Abhijeet Chougule Archana P. Atul Kumar Deekshitula Bharadwaj
+91 9561006434 +91 9561006440 +91 9561085028 +91 9561006435

Dhruv Deshwal Kesar Shivam Singh Bhandari
+91 9561006442 +91 9561006436 +91 9561006443

020-25593230 / 31 /32 /33 /36 | 9986614210

placements@sims.edu | head_placements@sims.edu

Follow us on

SIMS Institute's official page - https://www.linkedin.com/school/symbiosis-institute-of-management-studies
SIMS Placement Team Page - https://www.linkedin.com/in/placements-sims/

https://x.com/PuneSIMS

SIMS Institute's official page - https://www.instagram.com/simspune_official
SIMS Placement Team - https://instagram.com/simsplacements

https://www.facbook.com/PuneSIMSOfficial
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SYMBIOSIS INSTITUTE OF MANAGEMENT STUDIES
Range Hills Road, Kirkee, Pune - 411020, Maharashtra, India

Tel.: +91 - 9986614210/ 020 - 2559 3252 /230/31/32/33/36
E-mail: placements@sims.edu, head_placements@sims.edu
Website : www.sims.edu | www.sims.edu/placements

@ SYMBIOSIS

INTERNATIONAL (DEEMED UNIVERSITY) Scan here for
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