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      FOREWORD 
  
We are glad to present to you Journal of Applied Management-Jidnyasa, Volume 7, Issue 2, 
2015.This Issue is a compilation of eight research papers, one book review and a round table 
discussion. 
 

First paper, “Analysis of historical and dynamic transition in the concept of banking in 
India” authored by Dr. Asha Nagendra & Surya Sumant Dashrath discusses that the changing 
technology is fast replacing the traditional concept of Banking. It tries to get an insight about how 
the system has changed over a period of time and how it has benefitted.  

Second paper, “Entertainment - A leverage or a distraction for the retail outlets in 
shopping malls” authored by Rohit Nair, Somali Shasani, Tanmoy Joshi and Dr. Komal Chopra 
examines the effect of age and gender on buying behavior in malls and further examines how the 
entertainment in the malls influences the buying behavior of the customers.  

Third paper, “Indian retail market: growth, opportunities and challenges” authored by 
Riti Parag Shah, throws light on the organized and unorganized Indian retail market. It thus 
provides a 360 degree peep into retailing. 

Fourth paper, “Thinking skills for knowledge workers” authored by Dr. Susheel P. 
Kandalgaonkar, deals with issues related to teaching and learning of thinking skills.  Models of 
productive thinking, learning and instructional design have also been discussed in the paper. 

Fifth paper, “Role of management education in global business” authored by Dr. H. M. 
Thakar, discusses the changing requirements and facets of management education viz.a viz. the 
global business. The paper also throws light on how a management institution can become a 
learning organization. 

Sixth paper, “A study of leadership requirements for managing global business” 
authored by Dr. Dhananjay Awasarikar, discusses various approaches to leadership with their 
merits and demerits.   

Seventh paper, “Corporate Governance: A case study of business responsibility 
reporting in Indian banks” authored by Dr. Saima Rizvi & Shivani Teckchandany, is a case 
based research on select listed banks that have come out with their Business Responsibility 
Reporting (BRR) after the ruling by the regulator. The study evaluates the impact of BRR on the 
performance of Indian Banks. 

Eighth paper, a case study, “An empirical study on SWOT analysis of Kadvani Forge 
Limited for global business” authored by Dr.Sonal Nena attempts to identify the elements of 
SWOT for Kadvani Forge Ltd. and to know the hurdles faced by the company for global business. 

The book, “Enterprise Resource Planning” authored by Alexis Leon, has been reviewed 
by Dr. Raksha Chouhan. 

The article, “Round Table Discussion: Improving corporate governance in SMEs in 
and around Pune region” authored by Brig Rajiv Divekar and Dr. Pravin Kumar Bhoyar talks 
about the best practices in corporate governance observed in SMEs in and around Pune region. 
 
 
Wishing you all a happy reading! 
 
Dr. Jaya Chitranshi 
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ANALYSIS OF HISTORICAL AND DYNAMIC TRANSITION IN THE 
CONCEPT OF BANKING IN INDIA 

 
Asha Nagendra* 

Surya Sumant Dashrath** 
ABSTRACT 
 

            Keeping in mind the changing technology replacing the traditional concept of Banking, this 
research was undertaken to get an insight of how the system has changed over a period of time 
and how the system has benefited. Hence the topic for this research was “Historical and 
Dynamic Transition in the Concept of Banking in India”. The sample that was selected for the 
study consisted of 100 consumers selected by Stratified Random Sampling Method in such a way that 
it included students, working professionals, government officials, house makers and senior 
citizens. The banks that were selected were HDFC, SBI, PNB. 50 employees of the mentionedBanks 
in Pune were selected. The tool used for the primary data collection was the questionnaire 
method. Based on the customer responses it was found that the new system as compared to the 
old techniques enabled growth in banking sector and improved services. The results showed that 
customers found it impossible to even think of banks that run without IT applications and newer 
advanced systems. It was also found that the new system enabled banks to overcome 
geographical limitations and manage rising transaction volumes well. The study showed that 
major benefit of the new system for both the employees and customers is improved efficiency and 
ease of completing the day to day tasks. It was found that banking system has evolved from the 
plain banking services into universal Banks. The anytime anywhere norm has become popular 
due to the advent of ATMs, internet banking, mobile banking and social banking. The research 
would benefit financial institutions and MBA aspirants, who are interested in finding the trend in 
the banking system. 

 
Keywords:Consumers, employees, satisfaction, transactions, IT, financial institutions 
 
 
INTRODUCTION 

The Indian banking sector has seen a colossal evolution since independence. It has drastically 
changed in terms of reforms, typical traditional banking practices, from nationalization to 
privatization of banks and now increasing number of foreign banks progressing in India. In order 
to create more value for customers banks in India have adopted innovative and creative 
approach.The growth is not restricted to the metropolitan or urban areas. Financial inclusion has 
been at the forefront of regulators and policy makers in India, a country where approximately 
half of the population still does not have access to banking services. There have been occasions 
when banks have acted beyond their role of finance providers.  
 
*Dr. Asha Nagendra is a Professor at Symbiosis Institute of Management Studies, Pune 
(India) 
**Student, Symbiosis Institute of Management Studies, Pune (India) 
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The banking system has undergone major financial innovations leading to tremendous 
improvements in its services and operations. Below mentioned are some of the significant 
changes: 
Innovation in technology: The innovations comprise services like ECS, RTGS, EFT, 
NEFT,ATM, Retail banking, Debit and Credit cards, free advisory services, online banking, 
mobile banking and many more value added products and service.  

Diversifying products: Banks are engaged in providing diverse kinds of banking and financial 
business like insurance, mutual funds, investment banking, housing finance, factoring etc. 

There has also been remarkable improvement in the risk management system.Considering the 
changing reforms and technological aids in the banking sector, which affect the people on a 
regular basis as it involves their money, it is important to understand and appreciate the changes. 
 
REVIEW OF LITERATURE 
 
Arumugam and Selvalakshmi (2014), includes in their research paper about the different impacts 
of banking reforms in India in the post reforms era. According to them, banking reforms are very 
important as its implication effects the economic development of India. The objective of this 
paper included to examine the development of country's economic conditions and performance 
of the banks after the change in banking reforms .The study was done by considering the 
published annual reports of some banks, RBI bulletin, publications on Indian institute of bankers, 
journals on India institute of bankers etc, all related to this field. 
In his research, the efficiency of the Indian banks was rectified through a test called ‘Augmented 
Dickey Fuller test’.  

Malik (2014) conducted a study on “Technological Innovations in Indian Banking Sector: 
Changed face of Banking”, she researched in view to find contribution of innovations in the 
development of the Indian banking system and the challenges resulting from the changing 
banking scenario. She found the ATM are playing a vital role in the advancement of banking 
with over 70 percent of them present in the urban area and are further expected to increase 
enormously in number both in rural and urban areas. She also found that the usage of mobile and 
internet banking has a wide scope. She further cited that mobility and customer convenience are 
the primary factors for the growth of banks. She concluded that banks in order to fulfil the ever 
changing needs of the customers have to adopt a holistic approach capture better market share 
the key to which is sophisticated products with low cost technology.  

OBJECTIVES 
1. To identify and analyze the innovation initiative of selected banks 
2. To analyze how the innovations are beneficial to the society as well as banks 

 
LIMITATIONS 

a) The study was restricted only to the city of Pune, Maharashtra. 
b) The study was restricted only to certain banks namely HDFC, SBI, PNB. 
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From Figure1it can be easily observed that majority of the respondent which is 88% had no 
specific opinion on the satisfaction related to the system, 12% feltthey were satisfied with the 
older system while there were no respondents who were not satisfied and felt that the old system 
was bad. This showed that there was a need for the system to improve in order to attract more 
and more customers. Banking system of a country is the prime influencer to the country’s 
economy. The results clearly directed that the system needed change and improvement. 

The Figure 2 shows that the 10% of the respondents perceive quality of the services offeredby 
theirbanks is excellent; 27% find them good; 30% perceive them to be average; 23% feel they 
are poor and needs improvement where 10% of the respondents find them very poor. 

 
Table 1: IT systems of the bank enable you to accomplished tasks more quickly in Banks 
 

S. No. Response n=100 Percentage 

1 Yes 75 75 

2 No 25 25 
 

From table 1, it can be seen that 75% of the respondents believe that using IT in banking sector 
has led to reduction in time required in completing the tasks. However, 25% of the respondents 
do not feel that IT reduces time of operation of tasks. The above data shows that majority of the 
respondents believe that the services offered by banks will be efficient only when they are 
provided timely and IT system in banking sector has reduced the response time for any services 
to a great extent. 

Table 2: Beneficial changes in banking system as perceived by customers 
 

 
The table 2 shows that 30% respondents thinks policies are the major and beneficial changes that 
took place over time; 6 % feel facilities were improved; 19% find functioning to be the most 
beneficial change while 20% say the responses which the customers are getting are most 
important and beneficial change for the banks. 
 

S. No. Response n=100 Percentage 

1 Policies 30 30 

2 Facilities 6 26 
3 Functioning 19 19 
4 Response to the customer 20 20 
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Table 3: Advertisement of innovative banking services by Banks 

S. No. Response n=100 Percentage 
1 Strongly Agree 49 49 
2 Agree 11 11 
3 Uncertain 14 14 
4 Disagree 16 16 
5 Strongly Disagree 10 10 

 
The table 3 shows that 49% of the respondents believe that advertisement of innovative banking 
services is done well by the banks; 11% of respondents agree to the same 14% don’t think that 
they can actually differentiate that advertisements are actually working or no, 16% respondents 
disagree to this notion and 10% of the respondents are not at all satisfied.  
 
Interlinking of results:The above result is in concurrence with the results of Tiwari who in the 
year 2013 conducted a study on Innovation in Banking Sector in 21ST Century,he found that 
thebank is providing impressive and innovative services which focuses on the backward strata of 
the society. 

Table 4: Customer wise frequency of using mobile banking services per month 
 

S. No. Parameters n=100 Percentage 

1 Less than 1 23 23 
2 1 to 3 times 17 17 
3 3 to 8 times 8 8 
4 More than 8 times 52 52 

 

The table 4 shows that 52% respondents use mobile banking facilities more than 8 times a 
month, around 23% use less than once a month, 17% use 1-3 times a month and 8% use 3-8 
times a month.  

IMPLICATIONS 

The advancement in the banking system hasbenefited the users a lot.The users being both the 
consumers(the people using the facilities) as well as the employees (the people who make the 
facilities available). 
 

From customer’s point of view theSelf-inquiry facility wherein the user has the discretion of 
inquiring about the banking facilities and other information has been of great help. 
Remote banking andanytime banking- anywhere banking is possible now with the setting up of 
ATMs offering continuous cash withdrawal, inquiry and remittances facilities have 
revolutionized the concept of banking. Networking of computerized branches has allowed the 
customers to transact from any branch; due to the centralization of information updates are 
available simultaneously at all places, which lead to effective reduction in the waiting time. 
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Telebanking has offered a 24-hour service which again has added to the increased efficiency of 
the banking system and provided ease to the consumers. 

From banker’s perspective:  IT has been applied to a wide range of back and front office tasks in 
addition to a great number of new products. It has made available a wide range of inquiry 
facilities, in order to assistin business development and follow-ups. The queries of the customers 
can now be resolved immediately. The carrying out of automatic and prompt standing 
instructions and report generation has become easy and reliable. All the cumbersome and time 
consuming jobs are accurately done now and retrieval of signature, verification of transactions 
has also become dependable. It has become very easy to avoid duplication of entries due to the 
system of single-point data entry. 

CONCLUSION 

The conclusions of the entire study are being discussed in the light of the objectives: 
 
The 1st objective of the study was to identify and analyze the innovation initiative of selected 
banks. The findings reveal that the current banking systems involve use of a wide variety of 
innovative techniques. Therefore, customers and employees find it very efficient and effective 
way of doing banking. The 2nd objective was to analyze how the innovations are beneficial to 
the society as well as banks.The findings reveal that majority of respondents were satisfied by 
the changes in banking sector that have taken place over a period of time  It was also revealed 
that majority of the respondentspreferred using the innovative facilities.  
Therefore, the study shows that customer’s mostly are satisfied and prefer the technological 
involvement in the banking sector. 
 

The research showed thatmore systems, applications and services are exposed to the customer 
through self-service channels which have a direct bearing on customer experience.  They can 
create significant opportunities. Most of the consumers and employees feel that technology in 
banking has made their job more efficient and less time consuming. Many of them feel that the 
technology in banking which has changed the system have also improved their decision making 
capabilities with respect to their job. Consumers also strongly agree to the fact that the present 
banking system have benefited them a lot and made banking convenient for the common man. 
The improvement in the banking system has attracted more and more people to try out various 
banking facilities. The value of the banking system has improved a lot as a consequence of the 
changed system, the working environment for the employees of the banks have also improved.   

Hence in totality it is found that the overall perceived value of the banks have increased and led 
to more and more people utilising the bank services. The most important aspect of the change is 
the convenience of doing a task both for the employee and customer and quick response to the 
job to be accomplished.  

The research would benefit financial institutions and MBA aspirants who wish to study the trend 
in the Banking sector. 
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ENTERTAINMENT - A LEVERAGE OR A DISTRACTION FOR THE 
RETAIL OUTLETS IN SHOPPING MALLS 

Rohit Nair *                        
Somali Shasani *  
Tanmay Joshi *    

Komal Chopra** 
ABSTRACT 

The concept of including entertainment and experience into the retail mix has been recently 
catching on very fast into the market. It has been termed as “Retail-tainment”. The trend has 
picked on in the last few years and accelerated during the economic slowdown as retailers, 
showroom keepers, and malls were looking for ways to attract customers into purchasing from 
their stores. Hence report has been prepared on the topic “Entertainment - A leverage or a 
distraction for the retail outlets in shopping malls”. We have set objectives of examining the 
effect of age and gender on buying behavior in malls and to also examine how the entertainment 
in the malls influences the buying behavior of the customers. In order to determine the factors 
affecting the buying behavior and cause of it we have conducted a study between 20 to 60 age 
group of people, in Pune. The study was conducted on 137 people of various age groups and 
different professions and the questionnaire was prepared accordingly with objective questions 
seeking their opinion. In conclusion, we can say that entertainment in-fact aids the retail in the 
malls rather than being a distraction. The young people are more prone to impulse buy things 
then the older generation which is more or less due to the presence of the entertainment present 
in the malls, it was seen that higher percentage of males preferred having entertainment zones 
near retail as compared to females who segregated shopping from entertainment.  The malls 
should mainly focus on having more entertainment zones near the retailers as it helps in 
increased footfalls which leads to a higher tendency of purchase. The younger generation is 
more prone to this compared to the older generation as their purchase is highly impulsive 
whereas in case of older generation the shopping is more planned and pre decided. 

Keywords – retail entertainment, impulse buying, buying behaviour 

INTRODUCTION 

The concept of including entertainment and experience into the retail mix has been recently 
catching on very fast into the market. It has been termed as “Retail-tainment”. The trend has 
picked on in the last few years and accelerated during the economic slowdown as retailers, 
showroom keepers, and malls were looking for ways to attract customers into purchasing from 
their stores.Retail is constantly advancing, and for a considerable length of time, our practice has 
been at the bleeding edge of that advancement.  

___________________________________________________________________________ 

*Students (Batch 2014-16) of Symbiosis Institute of Management Studies, Pune (India) 

** Dr.Komal Chopra is Assistant Professor at Symbiosis Institute of Management Studies, 
Pune (India). 
Email: chopra.k@sims.edu 
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Our work has changed the course of the business, changing how individuals shop and setting up 
retail as a basic bit of flourishing urban communities and town focuses. Our retail and diversion 
specialists have assumed a part in making probably the most energizing, persevering and 
beneficial shopping and recreation destinations on the planet—puts that capacity as 
augmentations of the day by day lives of their buyer. With consumers buying online more and 
more it has become more difficult for the brick and mortar stores to attract such customers. 
Retailers have been usingentertainment as a leverage to attract customers but as technology has 
advanced and customers are ordering more and more online it has almost become a necessity for 
the retailers to provide something more than just a shopping experience, customers are also 
looking for as to how they can enjoy the process rather than making it a monotonous process.The 
entertainment and leisure offer is in a perfect world piece of a more extensive technique, 
perceiving that a genuinely captivating shopping background corresponds with customers by 
means of every one of their faculties. This is retail as theater, a relaxation experience all through 
the visit, where brand cooperation gets to be stimulation, and the shopping center's own 
recreation offices bolster this. The enticement may be to site these offices in less lucrative areas 
(the storm cellar or the third floor), however this may not expand the chance to build stay times. 
Setting the stimulation and relaxation offices where they add to the general showy element can 
give the best rate of profitability.  

OBJECTIVES 

1. To examine the effect of age and gender on customers as to how they perceive entertainment 
in a mall: A distraction or an aid 

2. To examine if entertainment zones helps the retailers in a mall 
 

LIMITATIONS OF THE STUDY 
 
a) The study is limited to Pune city only. 
b) The study is limited to people of age group between 20-60 years. 

REVIEW OF LITERATURE 

1) Mr. White, Randy, CSM, CEO of White Hutchinson Leisure & Learning Group, in the 
year 2012, conducted a research on “The Grounded Consumer: Changing the 
Paradigm of shopping center Entertainment”. The main objective of the research was 
to identify a paradigm shift in the behavior of consumers in terms of buying in a retail 
store and improve their buying experience. The main findings of the research were that 
many shopping center developers in the past shied away from entertainment anchors but 
now along with restaurants, entertainment is becoming the new anchor and increase 
aggregate retail sales. The main learning for us was that there is a big challenge in 
making a paradigm shift and make shopping centers (malls) more entertaining and 
enriching destination experiences with a true sense of place for the new grounded 
consumers. 
 

2) Mr. Sit, Jason, University of Southern Queensland and Mr. Merrilees, Bill, Griffith 
University, in the year 2005, conducted a research on “Understanding Satisfaction 
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Formation of Shopping Mall Entertainment Seekers: A Conceptual Model”. The 
main objective of this research was to present a research model which aimed to 
understand shopper satisfaction with entertainment consumption which comprises five 
key constructs namely hedonic motives, functional evaluation, affection evaluation, 
overall satisfaction and behavioral loyalty. The main findings of this paper were that 
affective experiences are also likely to be influenced by functional attributes relative to 
entertainment consumption. The impact of hedonic motive on overall satisfaction will be 
mediated by both functional and affective evaluation. The main learning from the 
research is that an overall satisfaction of Entertainment seekers should result in positive 
behavioral loyalty. 

 
3) Eastlick, Mary Ann, Ph.D. (Assistant Professor), Lotz, Sherry, Ph.D. (Assistant 

Professor) and Shim, Soyeon, Ph.D., Professor, Retailing and Consumer Studies, The 
University of Arizona, Tucson, Arizona, in the year 1996, conducted a research on 
“Retail-tainment: Factors Impacting Cross-Shopping in Regional Malls”. The main 
objective of this research was to find the answers to the following questions:  
(a) what drives the pursuit of cross-shopping vs. non cross-shopping in the context of 
shopping malls? Specifically, to what extent do consumers’ freedom of choice, shopping 
and entertainment motivations and/or degree of psychological involvement in the 
respective activities influence within-retail shopping (non cross-shopping), within-
entertainment (non cross-shopping), and cross-shopping between retail and entertainment 
venues? 
(b) To what extent do consumers’ freedom of choice, shopping and entertainment 
motivations and/or degree of psychological involvement in the current mall activity 
influence future mall patronage intentions? 
(c) How do cross-shoppers and non-cross-shoppers differ in terms of their (i) level of 
expenditure at the mall, (ii) time spent at the mall, (iii) size of shopping party, (iii) mall 
activities, (iv) shopping behaviours, and (v) future mall patronage intentions? 
Their main findings of this research were that introducing entertainment venues into 
traditional retail mix of regional shopping centers may be problematic in that the 
entertainment –retail mix may not produce the synergistic elements (ex. Compatibility of 
and proximity to similar offerings) needed to facilitate cross shopping. This may even 
suggest us that cross-shopping between entertainment and retail based formats maybe 
severely hampered, thereby restricting opportunities to develop customer markets and 
increase sales volume which is our learning from this paper. 

 
 
4) Kumar, Anil, LLB MBA MPhil PhD, Arora, Mani, M.Com, UGC Net, PhD, May 2012, 

A Study On Retail Space Analysis Of Entertainment Industry, Their study presented 
a survey on the entertainment forms in different malls and the preferences that the 
customers have. This was done to assess the preferences that the customers and retail 
mall manager on the problems and opportunities for growth with regards to the 
entertainment in the mall. They researched 200 customers and 10 different mall managers 
through emails, face to face interviews and telephonic interviews.  
Their findings were as follows –  
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a. Different mall tap into different entertainment forms like – multiplex theatres, food 
court with lots of variety, large gaming arenas (children as well as for adults), and 
good shopping ambiance. 

b. Various marketing tactics are employed to retain customers like loyalty cards that 
work across various entertainment and retail outlets. 

c. All malls surveyed had a different perception in the minds of the visitors. i.e. why 
they visit a Particular mall for maximum utility (shopping v/s enjoyment). 
Their conclusion was that malls have become a well-known place for consumers who 
want entertainment along with shopping experience and will visit different malls 
according to their wants. 

 
5) Kim, Iksuk, California State University B Los Angeles, Christiansen, Tim, University of 

Arizona, Feinberg, Richard, Purdue University, Choi, Hyunjip, KyongGi University, 
2005, Mall Entertainment and Shopping Behaviours: A Graphical Modelling 
Approach, Their research sample was 485, and respondents were residents within 15 
miles of each mall targeted. They found that there were two groups of visitors to malls, 
the “layout visitors, and the “getting-out” group. The layout visitors visited malls with a 
proper shopping layout which facilitates the shopping they have come for, and the 
getting-out group saw the mall as a place to meet-and-greet other people and thus looked 
out for malls which have options for entertainment.  
They concluded that today’s shopper is  gratified by entertainment  but also has to 
accommodate it within the time constraint that has developed with the hectic lifestyle and 
thus sometimes sees shopping as a to-do task instead of the earlier impression of being a 
pleasurable activity in itself. 

 
6) Sit, Jason, Merrilees, Bill, Prof. and Birch, Dawn, HoD Marketing faculty of business and 

commerce, University of Southern Queensland, 2005, researched on the topic of 
“Entertainment Seeking Shopping Center Patrons: The Missing Segment”, Their 
research was conducted on how the entertainment has become an integral part of the 
marketing strategy used by the shopping centers to lure customers. The studies showed 
that the contribution of entertainment has not been explored. It was seen that the 3 
attributes that were missing in every shopping center studies were: Food, Entertainment 
and Security. 

 
7) Mr. Krishnamoorthy Gunasekaran Hemalatha and Kuthalingam Ravichandran. In the 

year 2009, conducted a research on “Mall Visit Behaviour of Older Generation –Y 
Consumers”. The main objective of the research was to identify the organized retail 
development in the nation which has been activated by colossal increment in shopper 
spending, which is fuelled by the increase in the disposable income. Mall activity, which 
was prior, just a part of the urban communities, has begun permeating down to smaller 
urban communities and towns. These 19-25 year olds, the more seasoned fragment of 
generation Y constitute a scaffold between youths furthermore grown-ups purchasing 
conduct is experiencing significant change. The target of this exploration was to research 
the relationship between hedonic inspirations for going to shopping centers and 
demographic components of more established generation Y customers. It would help 
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retailers to inspect present and potential supporters, along these lines giving direction to 
store plan and showcasing correspondences system. 

 
8) Singh, Mandeep, Dr. and Kaur, Harvinder, Dr., in the year 2013, conducted a research on 

“Contemporary Retailing Scenario in India: General View”. The main objective of 
this research was to present a research model that shows the retail scene of the nation is 
changing at a fast pace with shopping centers and multiplexes mushrooming in all real 
urban communities. Indeed, having arrived at a generous limit at Tier-1 areas, the sorted 
out retail upset is currently permeating to Tier II and III urban communities. Retail has 
unmistakably been seeing a change from neighbourhood-shopping to the idea of 
shopping centers furthermore family stimulation focuses. Diversion and experience are 
getting to be essential parts of shopping. Worldwide industry examiners have regularly 
affirmed the nation's potential as one of the most appealing developing retail destinations 
on the planet. It stays to be seen whether this guarantee is meant add further profundity to 
the Indian economy. The present examination paper is an endeavour to dissect the 
quickly changing retail situation in India. 

 
9) Zacharias, John and Schninazi, Victor in the year 2000, conducted a research on “The 

Impact of Entertainment Retrofit on the Performance of Shopping Center”. The 
main objective of this research was to understand and comprehend the spatial behaviour 
and trip characteristics of 729 individuals who used the shopping center for the purpose 
of retail to the characteristics the 722 individuals before the entertainment center was 
opened. Motivation trip planning and evaluation was probed with a questionnaire applied 
to 283 individuals. The estimated contribution to the shopping malls of visitors that have 
been distracted by the entertainment centers was around 5%. This encourages the 
entertainment center operators to try new retailing combinations to lure the visitors and 
increase their clientele. 

 

METHODOLOGY 

Selection of Topic – Retail-tainment is the idea of adding entertainment to the retail blend. The 
pattern began various years prior yet has quickened amid the economic recession as retailers, 
strip malls and shopping centers search for better approaches to redo themselves to draw in the 
New Consumer. 

Selection of Sample- For our sample we selected random individuals so as to capture the essence 
of the universal sample. We had our respondents fill out the questionnaires online to save us time 
as well as money. 

Pilot Study – To test the feasibility of the tool of research, a pilot study was conducted. This was 
done by making a draft questionnaire and administering it to 10 respondents. From the results 
obtained a few modifications were made in the questionnaire and the final questionnaire was 
prepared. 

Hypothesis - H0: Entertainment in malls is a distraction to retail shopping 

                    H1: Entertainment in malls is an aid to retail shopping 
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Data collection:  

Primary data: Data was collected by preparing a questionnaire and getting it filled online with 
the help of Google doc with the objective of generating response from the chosen sample. There 
were 137 respondents. 

Analysis of the data: The data collected has been presented in the form of tables and graphs 
Appropriate statistical tools were have been applied to test the hypothesis and establish 
correlation/regression among the variables. 

RESULT & DISCUSSION 

Table1: General information of the respondents 

 

 

 

Gender N=137 Percentage (%) 

Male 79 57.66 

Female 58 42.34 

Income   

1-5 Lakhs 37 27.01 

5-8 Lakhs 20 14.60 

8-12Lakhs 14 10.22 

Above 12 11 8.03 

NA 55 40.15 

Age   

15-22 44 32.12 

23-29 69 50.36 

30-39 14 10.22 

40 above 10 7.30 
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Table 2: Frequency of mall visit 

 

Table 3: Preference of company for mall visit 

 

Table 4: Top ranking reason to visit a mall 

How often do you go to the mall? N=137 Percentage (%) 

More than once a week 14 10.22 

Once a week 59 43.07 

Once in 2 weeks 28 20.44 

once a month 36 26.28 

Who do you prefer to go to the mall with? N=137 Percentage 

Friends 43 31.39 

Family 17 12.41 

Family & Friends 77 56.20 

What is the primary reason of visiting the malls?  N=137 Percentage 

Entertainment 11 8.03 

Hang out 15 10.95 

Shopping 20 14.60 

Shopping & Entertainment 91 66.42 
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Table 5: Mall trip duration variation 

 
 
Table 6: Agreeability on the fact that shopping gets included in the visit originally meant 
for movies, eating out, or gaming 
 

Q10:Watching a movie/eating/gaming is 
generally accompanied by shopping N=137 Percentage 

Agree 57 41.61 

Disagree 24 17.52 

Neutral 39 28.47 

Strongly Agree 16 11.68 

Strongly Disagree 1 0.73 

 

Table 7: Type of shopping preferred in malls 

What is the nature of your shopping in malls N=137 Percentage 

Impulsive 52 37.96 

Planned Shopping 57 41.61 

Window Shopping 28 20.44 
 

 

How long does your mall trip generally last? N=137 Percentage 

1hr - 2hrs 42 30.66 

2hrs - 3hrs 66 48.18 

3 hrs and above 25 18.25 

Less than 1hr 4 2.92 
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Table 8: Amount spent per trip to the mall 

 
Table 9: Agreeability on the presumption that entertainment activities are a distraction to 
the serious shopper 

Entertainment in the malls are a distraction 
to you while shopping N=137 Percentage 

Strongly Agree 2 1.46 

Agree 15 10.95 

Neutral 42 30.66 

Disagree 68 49.64 

Strongly Disagree 10 7.30 
 

Table 10: Agreeability on the fact that close proximity of entertainment zones aids 
shopping 

Entertainment zones near stores will aid 
shopping N=137 Percentage 

Strongly Disagree 2 1.46 

Disagree 27 19.71 

Neutral 36 26.28 

Agree 66 48.18 

Strongly Agree 6 4.38 
 

 

How much money do you generally spend 
per mall trip? N=137 Percentage 

� 0-1500 49 35.77 

� 1500-3000 49 35.77 

� 3000-5000 29 21.17 

More than � 5000 10 7.30 
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Analysis based on Demographics (Sex)  

Table 11a: Top ranking reason to visit a mall 

 

Table 11b: Agreeability on the fact that shopping gets included in the visit originally meant 
for movies, eating out, or gaming 

Watching a movie/eating/gaming is generally accompanied by shopping 

Row Labels Female Male Grand Total 

Strongly Agree 6 10 16 

Agree 21 36 57 

Neutral 20 19 39 

Disagree 10 14 24 

Strongly Disagree 1 1 

Grand Total 58 79 137 
 

Table11c: Agreeability on the presumption that entertainment activities are a distraction to 
the serious shopper 

Entertainment in the malls are a distraction to you while shopping 

Row Labels Female Male Grand Total 
Agree 6 9 15 
Disagree 26 42 68 
Neutral 19 23 42 
Strongly Agree 1 1 2 
Strongly Disagree 6 4 10 
Grand Total 58 79 137 

 
What is the primary reason of visiting the malls? 
 
Row Labels Female Male Grand Total 
Entertainment 3 8 11 
Hang out 9 6 15 
Shopping 12 8 20 
Shopping & Entertainment 34 57 91 
Grand Total 58 79 137 
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Table 11d: Agreeability on the fact that close proximity of entertainment zones aids shopping 

Entertainment zones near stores will aid shopping 
 
Row Labels Female Male Grand Total 

Agree 19 47 66 

Disagree 17 10 27 

Neutral 17 19 36 

Strongly Agree 3 3 6 

Strongly Disagree 2 2 

Grand Total 58 79 137 
 

Analysis based on Demographics (Age)  

Table 12a: Top ranking reason to visit a mall 

What is the primary reason of visiting the malls? 

Row Labels 15-22 23-29 30-39 40 above Grand Total 

Entertainment 2 8 1 11 

Hang out 6 6 2 1 15 

Shopping 7 8 2 3 20 

Shopping & Entertainment 29 47 9 6 91 

Grand Total 44 69 14 10 137 
 

Table 12b: Agreeability on the fact that shopping gets included in the visit originally meant 
for movies, eating out, or gaming 

Watching a movie/eating/gaming is generally accompanied by shopping 
Row Labels 15-22 23-29 30-39 40 above Grand Total 

Agree 20 22 9 6 57 

Disagree 10 10 3 1 24 

Neutral 11 24 2 2 39 

Strongly Agree 2 13 1 16 

Strongly Disagree 1 1 

Grand Total 44 69 14 10 137 
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Table 12c: Agreeability on the presumption that entertainment activities are a distraction 
to the serious shopper 

Entertainment in the malls are a distraction to you while shopping. 
Row Labels 15-22 23-29 30-39 40 above Grand Total 
Agree 2 11 1 1 15 
Disagree 23 33 7 5 68 
Neutral 14 20 4 4 42 
Strongly Agree 1 1 2 
Strongly Disagree 5 4 1 10 
Grand Total 44 69 14 10 137 
 

Table 12d: Agreeability on the fact that close proximity of entertainment zones aids shopping 

Entertainment zones near stores will aid shopping 
Row Labels 15-22 23-29 30-39 40 above Grand Total 

Strongly Agree 2 2 1 1 6 

Agree 20 35 7 4 66 

Neutral 13 17 4 2 36 

Disagree 7 15 2 3 27 

Strongly Disagree 2 2 

Grand Total 44 69 14 10 137 
 

CONCLUSION AND RECOMMENDATIONS 

Conclusion 

The survey has proved that majority of the population believes that the entertainment facilities in 
the mall is not a distraction towards the purpose of shopping.The major focus of the retailers now 
is that with the grounded consumers who have been introduced to a different experience all 
together, giving them a shopping experience along with entertainment, food courts, gaming 
zones, all of it at the same place, throws upon them a big challenge alongside a bundle of 
opportunities i.e. Giving them beyond their expectations, is resulting in a positive pull towards 
all the retail therapy that they need. 
In the hypothesis we assumed that the entertainment facilities in the malls tend to be a 
distraction, i.e. the null hypothesis states the fact that entertainment is a distraction for the retail 
in the mall, but from the survey and the market survey we can safely reject the null hypothesis 
and accept the alternate hypothesis and come to a conclusion that entertainment facilities in fact 



JIDNYASA, VOL 07(2), 2015 
_____________________________________________________________________________________________ 
 

_____________________________________________________________________________________ 
21 

 

help the retailers in the mall. The population tends to believe that have entertainment zones near 
retail stores will help them shop rather than distract them from the purpose of shopping. 
 
Recommendations 

The retail stores should be near the entertainment zones as that helps the stores to get higher 
footfall to the stores. It can also be recommended that having entertainment in all the malls will 
only help the stores, therefore to beat the online stores, brick and mortar stores can take the help 
of the entertainment facilities such as food court, gaming, movies etc. 
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INDIAN RETAIL MARKET: GROWTH, OPPORTUNITIES AND 
CHALLENGES 

Riti Parag Shah* 

ABSTRACT 

With India growing to be a hub for buyers and sellers, increasing purchasing power and 
growing consumption within the huge population that India caters to,it is a great opportunity to 
invest in for multinationals as well as local brands. Its competitive environments help firms to 
grow to their fullest potential and explore untapped potential of the Indian markets. Retailing is 
one of the core aspects that affects the economy, lifestyle, employment, consumer behaviour, 
purchasing power, value for money and time. The global retail giants have their own motives to 
have an interest in being part of the Indian market. The traditional Indian retail markets are in 
two major segments organized and unorganized, majorly in urban and rural regions majorly. 
This paper throws light on what is the current market size of retail sector today in India’s 
economy where it stands on global level, the aspects that attribute to its growth and challenges 
and setbacks that are hindrances to it. Also with big players entering the local markets and 
dynamically changing consumer needs, survival of small scale retailers could be a major 
challenge. This paper covers various aspects of retailing; provides a 360 degree look to retailing 
and a detailed angle on current scenarios. 

Keywords: organized, unorganized; E-tailing; market size; growth; cases 

INTRODUCTION 

The practice of attaining greater selling and consumer base by gaining a deeper insight and 
theawareness of goods and services produced by a firm plays the foremost roles in retail 
management. The retail management approach for a company usually research’s the retail 
process and chain of supply that dispenses the final products manufactured by the company to 
consumers in order to regulate various factors like what is the exact consumer need, purchasing 
power, preference of products etc. 

Retailing isbasically demarcated as purchasing of goods at a wholesale rate and selling at 
individual rates at the maximum retail price. It is also demarcated as the opportuneconveyance of 
goods and services commanded by customers at charges that are reasonable and inexpensive at 
selling centres at every outreach and locality. (Bermans & Evans, 2002).The revolution brought 
by new management techniques, growth of technology, marketing methods and also due to 
constantly evolving, demanding and active consumer psychology has overall played a major role 
in changing dynamics of retail sector.  

 

___________________________________________________________________________ 
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Retail marketing is constantly undergoing radical restructuring, due to various reasons like 
increase in per capita income, increase in purchasing power and growth in gross domestic 
product, the dynamic perceptions and inclinations of the individuals. The commerce has backed 
to nation’s economic development of many nations and is undeniably one of the profligately 
altering and vibrant businesses in the world currently (Bermans and Evans, 2002). 

Retail Management System inclusively targets small scale and midsize retailers seeking to 
automate their stores today as well.Major types of retailoutlets consist of:  

1. Specialty store      
2. Warehouse/Wholesale clubs 
3. Discount/Mass Merchandisers 
4. Factory outlet 
5. Department store          

Retailing, which is today one of the largest sectors in the global economy, is going through a 
transition phase drastically, not only in India but the world over. The new age forms of retailing 
are very profitable, user-friendly and convenient. For the shoppers, they are saving money as 
well as helping them in shopping conveniently as per their comfort and getting a whole pool of 
options andchoices to look through and swap. On the seller end they are having a huge plate to 
offer and attract a larger customer base as customers’ choice of products as well as preferences 
of purchasing products is also changing now in urban areas especially. 

RESEARCH METHODOLOGY AND DATA ANALYSIS 

This is an exploratory research pattern where data has been analysed and discussion and 
conclusions have been drawn. The data used is secondary data retrieved from various sources. 
The sources are relevant to the study and have in depth circulated data on retail management in 
India. They also provide a deeper insight conceptually on various aspects and help to have a 360-
degree understanding of the market working. It also has an insight about challenges and 
opportunities in the coming years to retailers and customers. The trends that are coming ahead 
are a major thing to have an eye for; it will completely change the market scenario ahead. This 
research gives a better perspective and a discussion forum on all such perspectives.  

RETAIL SECTOR IN INDIA 

The Indian retail sector has developed as one of the most vigorous and fast-paced commerce due 
to the entry of several new players post liberalization. As well, a lot of national firms are also 
trying to make a mark in retailing by going for forward integration. It explains for 10 per cent of 
total nation’s Gross Domestic Product (GDP) and about 8 per cent of the total employment. India 
is the globally5th largest popular destination in the retail sector. (FICCI report, 2013) 

Market Size 

Wholesale and retail trade in India is one of the solitary largest modules of the service segment 
in terms of involvement towards national GDP. Its enormousstake of 14% is twofold the amount 
of the subsequentmajorextensive commercial movement in the segment (“Economic and Political 
weekly”, Guruswamy, Sharma, Mohanty, Korah, 2005).  The Boston Consulting Group and 
Retailers’ Association of India published a report titled, ‘Retail 2020: Retrospect, Reinvent, 
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Rewrite’, emphasizing that retail market in India is projected to approximately be two-fold by 
2020  to US$ 1 trillion from 2015 which has US$ 600 billion, determined by income 
development, suburbanization and attitudinal swings. Online retail is predicated to be of great 
competition and at par with the physical outlets in the coming few years. India is probable to 
grow into the world’s wildest growing e-commerce arcade, motivated by robust speculation in 
the area and speedy upsurge in the amount of internet consumers. India’s e-commerce market is 
assessed to enlarge to over US$ 100 billion by 2020 from US$ 3.5 billion in 2014 (FICCI 
reports, 2015).  

Investment Scenario 

Indian retail commerce in the single-brand section has acknowledged Foreign Direct Investment 
(FDI) equity influxes summing up to US$ 275.4 million thru April 2000–May 2015, 
(“Department of Industrial Policies and Promotion” (DIPP), 2014). Entrance of overseas 
companies will now definitely work out the recent balance of the economy, interpreting millions 
of small scale and local retailers unemployed by terminating their window of prospects to them. 
The new investments lined up are as following:  

1. Paytm strategies to establish 30,000–50,000 retail stored where customers can add cash to 
their digital wallets on their smart phone and devices. They are also working on to join up 
local retailers and sellers – moreover kirana suppliers – as dealers for accommodating 
digital outflows. 

2. Data Wind combined with Home Shop18 to increase its retail imprint in the nation. 
Under the enterprise, Home Shop18 and Data Windare jointly launching superior sales 
packages across transmission, cell phone and internet media to offer greater access to the 
latter’s tablet variety. 

3. Fashion And You has released three distribution centres in Mumbai, Bengaluru and 
Suratto quicken the deliveries. 

4. Abu Dhabi-based Lulu Group strategies to capitalize Rs. 2,500 crore (US$ 402.0 million) 
in a fruit and vegetable dispensation unit, a combined meat dispensation unit, and a 
contemporary shopping centre in Telangana, Hyderabad. 

5. Aditya Birla Retail, a share of approx. US$ 40 billion Aditya Birla Group and also 4th 
major supermarket retailer in India currently, attained Whole hypermarkets possessed by 
Jubilant Retail. 

6. With a clear strategy to strengthen its publicity and advertising division, Flipkart attained 
mobile ad network AdiQuity, which has antiquity of mobile revolutions and valued 
involvement in the ad space in cell phones. 

7. Wal-Mart India Private Ltd, an exclusively possessed supplementary of Wal-Mart Stores 
Inc., campaigns to launch more than 500 stores and outlets in India in coming 10–15 
years. 

8. British retail foremost Tesco capitalized Rs. 850 crore (US$ 133.8 million) in multi-brand 
retail trade-off by starting an equal combined venture with Tata group; to custom the joint 
venture, Tesco bought 50 per cent share in Trent Hypermarket Ltd. (THL). THL controls 
the Star Bazaar retail commercial in India. (“Indian Retail Report 2015”, KPMG) 
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Government Initiatives 

The Government of India has proposed and have investments lined up for the purpose of growth 
and investment in the retail sector: 

1. IKEA, a leading global leader in the flied of furniture and home décor retailing, 
purchased its maidensection of property in Hyderabad, in India. The Collaboration of 
Andhra Pradesh and Telangana, for erection of retail outlet IKEA’s retail stores have a 
customized and uniform design. Every location involves an investment of roughly 
INR500–600 crore (US$ 80.4–96.5 million). 

2. The Administration of India devised and accepted the modifications wished-for by Rajya 
Sabha handpicked committee for the bill familiarising Goods and Services Tax (GST). 
Operation of GST is probable to support easier mobility of goods and chattels through the 
nation, thus enlightening retail procedures for pan-India sellers. 

3. The Government of India has permitted a scheme to scrap the differences amongst 
diverse types of foreign investments by fluctuating to a solitary composite limit, that says 
portfolio investment up to 49 % won’t be needed to sanctioned from government nor will 
it require to fulfil with sectorial circumstances till it does not consequence in a handover 
of ownership or control of Indian objects to immigrants. Policies that encourage 
unorganized sectors retailers to migrate to the organised sector by investing in space and 
equipment should be encouraged. (“Indian Retail Report 2015”, KPMG) 

Retail Industry Growth and Global Positioning 

The Indian retail sector is a really fast growing industry in the world today promising immense 
growth and a great platform for buyers and sellers. Retail commerce today in India is predicated 
to develop to US$ 1.3 trillion by 2020, recording a Compound Annual Growth Rate (CAGR) of 
16.7 per cent over 2015-20. India is 5thprevalent destination for retailing worldwide. India is one 
of the leading countries in the world today in terms of per capita retail store functioning 
availability. The online retail is likely to develop from US$ 6 billion to US$ 70 billion through 
2015-20. Growinginvestments from international private investors and foreign has changed the 
due course scenario of Indian Retail Sector. India’s price keenness seldom drawsin large number 
of retail enthusiast to explore it as a sourcing base (Indian retail report, 2014). 

It has been a profitable and consistent challenges as well as opportunity that personify the Indian 
retail sector are its organization.This has presence of both rural and urban region with organized 
and unorganized retail sector as well. It has developed in all these years, it is yet uneven, with a 
probable 12 to 14 million outlets all over India, it is said that that there are 11 retail outlets per 
600 people. The total magnitude is projected to reach approx. 31trillion INR by 2012-14, 
standing an annual CAGR of 15% above the past five- seven years, which is quite greater than 
the progress of the Indian GDP. Overall income produced through modern/organised retail in the 
year 2009 was INR0.9 trillion (USD15.5 billion), in 2012 INR2.4trillion (USD41.4billion).It’s 
expected grow at an impressive rate INR5.5trillion (USD94.8billion) towards 2019. 

Even with certain natural obstacles and challenges the Indian retailing setting is self-motivated 
and also India’s twin-growth engines, economic liberalisation and demographic profile 
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established it separatelysince other countries and offering a convincing commerce foroverall 
retailers looking for to come in the marketplace. 

The Government of India has added laws and improvements to entice Foreign Direct Investment 
(FDI) happening throughout Indian retail segment. The administration has permitted 51% FDI in 
multi-brand retail and increased FDI limit to 100 per cent in single brand retail. India ranks fifth 
in 2012 on the Global Retail Development Index, (AT Kearney) emphasizing it as major foreign 
investment purposes worldwide. In terms of worldwide assessment of the total organised retail 
segment dispersion, rest developing nations, such as China, Thailand, Malaysia and Indonesia 
are considerably forward of India.Unorganized sector is by far the prevalent one in India 
consisting of 98% whereas organized sector consisting of mere 2%. Estimate Vary Extensively 
roughly talking about the actual market size of the retail commerce in India. Food retail line of 
work is a huge subdivision of the overall economic movement of India, secretarial to 63%of 
whole retail sales in the economy. (Supply management, Ray 2008.) 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1 : Indian retail sector size and growth chart 

Opportunities and Growing Trends in Retail Sector 

The various new opportunities and growth prospects are being observed in the organized retail 
sector in India are mainly there for the Indian consumers behaviour pattern has changed, 
consumers choice of product need for product up gradation required there. Now thing have 
changed for Indian consumer as well as they get hefty pay- packages, is younger, a large number 
of women are working, western influences, and Growing value for proposition that  demand 
supply chain is holding today is phenomenal.  
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Factors that are leading for demand in markets 

1. Emergent youth section and employed females populace 
2. Increasing revenues and growing buying influence 
3. Developed brand awareness 
4. Varying consumer inclinations and rising urbanisation  
5. Growing amount of high net worth individuals (HNI’s) 
6. Growing internet diffusion and E-tailing. 

Factors that are leading for Supply in markets 

1. Hasty real estate ground work progress 
2. Relaxed admittance to credit purchases 
3. Improved efficiency due to improvement in the supply chain  
4. R&D, improvement and innovative product expansion 
5. Rising awareness of stakeholders 
6. Encouraging governing atmosphere due to anticipated alterations 

In order to entreaty to all sections of the social order and consumers from all the strata’s, retail 
supplies would have to recognize with alteredstandard of living. The growing fondness for brand 
consciousness and more and more need for value for time and value for money is adding a lot it. 
Therefore, we see that the retailing insurrection is emergent along the lines of the economic 
development of the public.  

Few emerging opportunities and aspects 

• Retail Infrastructure in India:  
o India has appeared as uniqueeye-catching retail terminuses in the world. The 

CAGR probable for retail is 13% (2013-19). 
o The quantity of contemporary trade provisions is expected to increase from 

11,192 in 2006 to 67,100 by 2016.  
o The quantity of super markets is expected to increase from 500 in 2006 to about 

8,500 by 2016.  
o Overall retail pace resource in India is predictable to develop from 5.3millon Sq. 

Ft. to 6.6 million sq. feet Over 2013-15.  (Indian retail report, 2014) 

In India, virtual retail versions less than one per cent of total retail spending at present. 
Conversely, the coming up implementation of Goods and Services Tax (GST) will boost and is 
expected to consolidate the circulation linkages and will fuel claim for larger circulation 
centres.(IBEF.org, website) 

• Rural Retailing in India:  
o Rural market in India currently which holds a major share of 70 per cent of overall 

population today, reason’s for around 40 per cent of the overall consumption in 
India at present, which is very promising for future expansion and growth.  

o Numerous national and international retail companies and FMCG investors are 
planning to discover these unexploited market places and are limiting their 
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produces for these market’s with concern to costing, packing, stock-keeping units 
, dimension, advertisings, etc. 

o In the past few decades, prevailing metros cities have stretched ominously over 
the growth of marginal sub-urban zones, and this has ignited the concept of 
organized retail to a lot of extent in all. 

 
• Luxury Market in India: 

o Indian exposure towards luxury customer background is undergoing sturdy 
evolutionary traces which are redefining over all customer outline and functioning 
of luxury players in the operating spaces are very dynamic. According tostatistics 
luxury marketplace in India valuated over USD7.7 billion in 2013 and is expected 
to grow to USD14 billion by 2016. 

o The CAGR is projected to be about 20 per cent over the period 2012-15. 
o High-Growth categories are jewellery, watches, apparels and accessories. 
o Aspects adding to its development are the increasing amount of HNIs and 

employed women in India today with increasing spending capacity leading to 
disposable income levels. 

o With the rising sagacity of resilience and also optimism regarding the forthcoming 
prospects of luxury market in India, sustained by encouraging regulatory situation 
and FDI directions. 
(Retail selling, fleming 2006) 

 
• Online Retail in India: 

o With rapidly growing internet penetration Throughout India, has given a much 
needed boost to online retailing in India and its far ends, over a small period of 
time. It is expected to grow up to USD 1.7 billion, with a CAGR of 10 per cent 
above the coming 2-4 years.  

o According to 2011 census, India moreover has almost 500 million Indians below 
the average age 25 years. Young Indians are observed to be inclined towards 
buying in segments such as cell phones, food and beverages,fashion, accessories, 
quick service eateries, etc., and are enthusiastic about moulding their habits and 
shopping patterns. Youngsters in India today have access to more resources than 
before, driving freedom, ambitions and claim for products. 

o Today in urban zones, and rising stock factors such as amplified propagation of 
private equity-funded e-commerce start-ups/venture capitalists. India has more 
than 1 million online sellers and trader  minor as well as large that trade their 
merchandises from side to side numerous e-commerce portals. Overall online 
retail trade in India is worth INR32 billion (USD552 million) in 2014, and is also 
predicated to observe 45–48 per cent CAGR over the coming years, aiming to 
make it worth INR100 billion (USD1, 724 million) by 2017. 
(Businessmapsofindia.in, Website) 

Challenges of Retail sector in India 

Through the promptly fluctuating outline of customers the domaincompleted, it rests as a major 
experiment for retailers to get along with shifting shopping demands as at the end they are not 
the producers nor are they end users. Consumers today are additionally discriminating and well 
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informed around services, commodities and products than before Expecting a definite standard 
of shopping involvement from retailers, shopper’s today are expecting beyond product shopping 
they need an experience for the same. This influence is a world-wide inclination, whereas in 
today’s globalized atmosphere, parallel customer trends could be simulated through further most 
indigenous markets too—as well as of India.The Indian market, however, continues to face 
significant challenges to growth in the form of constricting lawgiving rules, infrastructure 
blockages and derisory quality retail tangible land spaces. These trials tend to impede India’s 
retail story, and restrict the market from attaining its true potential.Following are few major 
challenges:  

Diverse market-Tremendously diverse demographics of the Indian purchaser 

Deprived supply chain structure- Absence of storing and conveyance logistics repeatedly 
leading to enormous waste 

Real estate apprehensions -intensifying real estate rates and hire charge in big cities due to 
rising mandate 

Labour forceassociatedmatters - Challenge of discovering, preparing and holdinggood talent 

Rivalrycommencing unorganised sector – Intrinsic benefits such as stumpy price range, 
additional immediacy towards the clienteles, minor real-estate encounters 

Administrative and lawfulobstacles -Manifold and compound taxation scheme, rigorous FDI 
protocols 

Retail contraction – Swift development in scams in retail lead to advanced charges to sellers 

Anxietiesusing E-tailing- Leeway of improper distributions and advanced illustrations of 
coming back as per cash on delivery (COD) services. 

The overall Supply chain management should be improves in order to be proficiently managed 
since it will have a straighteffect on the business’sbottommostoutlines. Currently the overall 
Indian organised retail has a pretty well-organized supply chain but then again it seems proficient 
merely when related by way of the unorganised sector around. Happeningon a global scale the 
Indian organised vendors fall small of global retailers like Wal-Mart and Carrefour in rapports of 
proficiencies cutting-edge supply chain management. Inventory organization is the dare that 
vendors face at the indigenous store level and also at the warehouse level. Surplus inventory time 
and again indicates to an upsurge in inventory prices, and further to lesser earnings, so stores 
similar to Pantaloons and Shoppers Stop ensure to have IT systems in abode for inventory 
organization.  

CONCLUSION 

Today in India, numerous retailers remain considering elsewhere of the uppermost 20 Indian 
cities, pro-actively discovering the world of online revolution and thoroughly following 
supermall expansions throughout the nation. In current trends explaining going on FDI 
moderation now multi-brand retailing offers an attention-grabbing active near the Indian 
backdrop. Numerous big multinational companies and retailers are anticipating capitalizing in 
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India to influence the resilient demand impending towards the fifth-largest consumer market in 
the world today. Presently, a mass of a large number of retail chains exists undertaking market 
assessment research to arrange their future operations and functioning in India. Regardless of 
some of the predominant teething concerns correlated to governing and functioning atmosphere, 
in the approaching times Indian retail remains prospective towards developing as a mature and 
superior market place. Numerous greater worldwide retailers stay envisioning capitalizing in 
India toward influencing the durable demand possibility of the fifth-largest consumer market in 
today’s world. However, corporations beholding at investments in India must recognize the need 
to conduct meticulous prospective valuations and alter their commercial models accordingly and 
stratagems. 

The administration needs to aggressively boost start-up of cooperative supplies to acquire then 
standardize their end user goods, services and merchandises from small scale manufacturer. This 
would solve the dual challenge of restricted advertising and publicising capability, as well as 
market place dispersion for the seller. This will defiantly lead to an overall imbalance in the 
economy of the nation as 16 million people are in the retailing sector today and on the ratio of 
1:4, 64 million people and their livelihood shall be affected extremely as there will be a major 
lack of employment and profitable retailing for them. Also, all the foreign brands have a policy 
of maximum output in with the use of minimum manpower which leads to severe imbalance in 
the economy on the whole. The small scale vendors and retailers should be provided plenty of 
prospect to be able to afford added tailored provision, so that their higher costs are not taken 
advantage of by supermarkets in the long run and they can survive in a state of healthy 
competition.  
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THINKING SKILLS FOR KNOWLEDGE WORKERS 
Susheel P. Kandalgaonkar* 

ABSTRACT 

This paper deals with issues related to teaching and learning of thinking skills. Well-known 
frameworks from Cognitive Psychology are referred to explain the structure and process of how 
adults learn. It has relevance for improving the quality and productivity of thinking   in the 
context of education and work place as well.    The content and nature of Knowledge worker is 
mentioned (Peter Drucker) to highlight the importance of thinking skills to enhance industrial 
productivity. Managers and students of management can derive useful guidelines from the well-
known models of productive thinking, learning and instructional design. 

Keywords: Cognitive process; critical thinking; problem solving; learning skills; meta- 
cognition; self-knowledge; knowledge worker 

INTRODUCTION 

Hundred years ago, Frederick Taylor laid out principles of scientific management to improve the 
efficiency of manual workers. In fact the manifold increase in industrial productivity of the last 
century was possible because of scientific methods of doing manual- industrial work. For Taylor, 
methods were equivalent to skills. Thinking was separated from doing, so was planning from 
execution. Ironically, some decades later, a retired worker told Jack Welsh, CEO of General 
Electric “You paid me for working with my hands, when my brain was freely available.”     

Peter Drucker (1999) mentions economic growth in 21st century would depend more on 
productivity of knowledge workers and less on manual workers.  It is important to note that 
mechanical procedures of doing things in a right way would be less relevant.  Productivity of 
Knowledge workers depends on their skill to learn continuously and think critically. Along 
with intellectual ability, they need emotional and Meta cognitive skills as well. 

Who are knowledge workers? They have domain knowledge; factual, conceptual, and 
procedural knowledge of the field. More importantly, they use thinking skills for decision 
making and problem solving. They work as professionals in fields as diverse as technology, 
finance, operations, media, medicine and education and so on. Since the rate of development in 
Knowledge fields has accelerated; learning, thinking and teaching have been essential abilities 
for knowledge workers. They are educated in professional institutes of management, 
engineering, medicine, law.    

Ability to think critically is a much desired skill: In the context of management education in 
India, most of the students learn from received information since they do not have work 
experience.  

________________________________________________________________ 
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Development and Research (IMDR), Pune. 
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Therefore, a systematic method of teaching-learning thinking is needed so that a student moves 
up the levels of cognitivedevelopment. 

The levels include: remembering terminology of the subject, understanding, and applying, 
analysing, creating and evaluating information. Development of thinking abilities is the only way 
to convert information into knowledge. When students do not have adequate work-life 
experience, particularly in management, there is a tendency to confuse information with 
knowledge.  Focus on critical thinking skills would enable students and faculty to overcome the 
limitations of inexperience.More importantly, it would help them in confront the one sided 
discourse and propaganda on TV, print and social media.  

The strength of democratic processes depends on individuals’ ability to take control and 
responsibility of their own thinking. The goal of secondary, college and professional education 
should encourage critical thinking and a self-driven learning system. This would provide 
industry and society get employees/citizens who can think independently rather than depend on 
their teachers, bosses and leaders for solving problems and take decisions .This would lead to 
sustainable economic growth and strengthen democratic systems.   

Traditionally,  the habit of serious ( deep rather than superficial) reading  helped adults develop 
cognitive and intellectual skills .In the contemporary word of TV, social media, internet surfing , 
there is more dependence on surface reading . Higher order skills of critical thinking of 
analysing, critiquing, judging, evaluating, comparing, contrasting, assessing are underutilised. 
In fact, there is a tendency to express opinions without thought process. Emotions are confused 
with thinking. Also, independent thinking is discouraged in families and in social, as well as 
political institutions in India. Higher order thinking skills are incompatible to conformity and 
group-think. In a society that is based on anti-learning feudal values and political structures, 
critical thinking and continuous learning suffer. This has serious consequences for social and 
work life. Underdeveloped thinking and learning ability is a risky thing for political democracy 
and decision making at work place in a developing country like India. 

Some of the critical thinking skills recommended by Halpern (1997) are given below to 
substantiate the point made above.  

 A) Thought and language skill (verbal reasoning). Skills that are needed to comprehend and 
defend against the persuasive techniques are embedded in everyday language. The skill involves 
recognising and defending against the use of emotional and misleading language, detecting the 
misuse of definition and understanding the use of framing leading questions. 

B) Deductive reasoning skills: The skills used to determine if a conclusion is valid, i.e. it must 
be true if premises are true. 

C) Argument analysis skill: Skills needed to judge how well reasons and evidence support a 
conclusion, including considering counter evidence, stated and unstated assumptions. Judging 
the credibility of information source and making difference between expertise and non-expertise 
in factual matter and in value matters. 

D) Skills in thinking as hypotheses testing: Scientific thinking; accumulation of observations, 
formulation of beliefs or hypothesis and then using the information collected to decide if it 
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confirms or disconfirms hypothesis, checking for adequate sample size and possible bias in 
sampling when generalisation is made, being able to describe the relationship between any two 
variables as positive, negative or unrelated, understanding the limits of correlation reasoning. 

F)  Memory skills: Skills that are needed while learning, during retention, and at the retrieval. 

The skill involves monitoring attention, developing awareness of the influence of stereotypes and 
other beliefs on what we remember, using advanced organisers to anticipate new information, 
generating retrieval cues at both acquisition and retrieval.  

In other words, critical thinking is ‘mindful and thoughtful’ thinking. Halpern mentions six 
critical thinking qualities for teachers and students. They are; willingness to plan, flexibility, 
(open mindedness), persistence, willingness to self-correct, being mindful (Meta cognitive 
monitoring), and consensus seeking. 

It is apparent that critical thinking requires a socio-cultural ambience where independent thinking 
is supported and at least tolerated. If there is an absence of democratic values in social and 
political and industrial institutions there is likelihood that critical and reflective thinkers would 
not be trusted. In other words, application of productive and critical thinking is a skill which goes 
beyond the mental processes of the individual and is affected by cultural context of the 
organisations and institutions.  

Thinking – learning skills in formal education:  

Before we present theory of thinking-learning applicable in classroom setting and work places, 
let us focus on the term ‘cognition’. 

 It is a thinking process of attending, receiving, retaining and retrieving information and 
knowledge. It implies that cognition uses knowledge learned in the past that is stored in memory. 

In other words it consists to two types of thinking: reproductive thinking and productive 
thinking. For instance, writing a grammatically correct sentence or solving a routine problem of 
calculation is based on reproductive thinking since it uses knowledge of rules of grammar, 
arithmetic stored in memory. Writing an essay or a piece of poetry, solving new problems, 
inventing products are outcomes of productive thinking.   

Reproductive thinking is based on lower order learning and Productive thinking requires higher 
order thinking. Skills that require little planning and show little variation in execution from 
one instance to another are described as ‘Reproductive’ while those that require strategic 
planningand show substantial variation in execution are termed as ‘Productive’.  In the 
contexts of education and work place we need both kinds of thinking skills. Also we need 
appropriate theories to teach, learn and assess them.   

In the context of industry and work place, reproductive thinking is required for manual workers 
and productive thinking for knowledge workers.  Rapid industrial growth was possible due to 
skills of manual labour.  Frederick Taylor’s scientific methods defined and specified their jobs 
as the worker has to only remember and recall the work procedure already set by industrial 
engineers. Remembering, recalling and applying to routine work situation are lower order 
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thinking and these skills or methods were adequate in Taylorian context. (It is interesting to note 
that Taylor used the word method rather than skill.) 

Economic growth of 21 century would depend on thinking skills of knowledge workers.  
Productive thinking in terms of problem solving, decision making, interacting and innovating 
is an essentialfeature of these jobs. More importantly they do not have readymade   template of 
methods as it was devised by industrial engineers based Taylor’ principles of scientific 
management. Learning to learn, reflect, analyse, and create are the cognitive abilities KW 
need to deploy. 

Frameworks for thinking:    

Benjamin Blooms and Anderson’s taxonomy of learning objectives can be used by those who 
are involved in developing thinking skills. It mentions lower order and higher order learning 
(learning and thinking are used here interchangeably) 

Lower order learning includes: knowledge, comprehension and application. Higher order 
learning consists of: Analysis, synthesis and evaluation. 

Explanation:intellectual ability or skill depend on availability of content in the form of 
knowledge .In the context of information explosion such content is readily available for teachers 
and students. However, information needs to be understood to get a status of knowledge. 
Recalling and recognising the key terms in a subject are initial steps that needs further thinking 
process. It involves, interpreting, inferring, comparing, classifying, summarising of contents of 
knowledge and a basis of understanding. When it is applied to a situation, executed or 
implemented it reinforces your understandings. Thus knowledge, comprehension and 
application are basic building blocks of lower order thinking skills. 

Bloom expected that teaching in colleges should be more than simple transmission of facts 
(Power point presentations) but should involve higher order thinking and problem solving. Let us 
differentiate the features of higher and lower order thinking.  

Lower order thinking (it does not mean less important level but implies day to day, routine 
tasks) focuses on: attending to perceived data and interpreting it with the help of relevant 
concepts and principles (content knowledge) stored in memory. It uses the data processing 
capacity of working memory and retrieves the procedures to process new information. As a 
result learner comprehends new information. Then he is ready to apply it to a context to test its 
validity.  In the past, a major part of education in schools, colleges and work places inindustry 
began and ended with lower order thinking skills of recall, understanding, and application. It 
was adequate then. 

Thinking skills for knowledge workers in 21 century need higher order thinking that includes  

i. analysing; ability to restructure problem situation, reasoning, differentiating, and 
organising, attributing 

ii.  Synthesising; ability to generate alternative solutions, imagining, understanding 
causal relationship, generating problem solution and  

iii. Evaluation:judging, assessingability to think through alternatives and implications, 
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It is important  to note that higher order thinking  ( cognitive ) skills are initiated, sustained and 
monitored by Self, Meta cognitive system, Cognitive system and Knowledge.  (Marzono’s 
(2005) taxonomy of educational objectives)  

1 Self system that decides to engage with  situation, reflective thinking   
2 The meta cognitive system that sets goals,strategies and management of thinking   
3 The cognitive system that processes relevant information, builds understanding and 

meaning, productive thinking   
4 Knowledge domain that consists information of fact structures, concepts, principles, and 

procedures 

Self-system controls Meta cognitive system which in turn controls cognitive systems. The 
knowledge system provides resources of information and procedures.  

The self and Meta cognitive systems bring significant elements of higher order thinking. 

Self-system   deals with reactive and interactive skills in real life situations.  These skills are 
applicable in classroom and real-life context as well.  

Knowledge system is the foundation on which other systems depend upon.  Knowledge has 
following components: 

Factual knowledge: information of specifics, facts structure  

Conceptual knowledge: knowledge of universals and abstractions  

Procedural knowledge: knowledge of ways and means 

Meta cognitive knowledge: Value grounded thinking, involving will and/ or emotion   

Since thinking skills in real life are deployed in the context of human interaction and task 
situations, thinking is connected with human interactions as well.  

Reactive skills are about dealing with oneself, attitudes, feelings, habits, and self-control.  It 
includes conditional habits, approaches, value system.   

Interactive skills are about dealing with others. It includes social etiquettes and skills in 
persuasion, discussion, dialogue. 

 Higher order Meta cognitive skills deal with thinking ability to restructure a problem situation, 
generate alternative solutions, evaluate in terms of implications in the context. It also includes 
ability to act on a decision, see through action to the end and self-correct one’s action 
automatically. In other words Meta cognition is more of a process rather than distinct type of 
knowledge.  

Romniszovaski (2001) recognises that real life learning and thinking is not easy to analyse since 
a lot of mental activity is unconscious and teachers, trainers, facilitators have little influence on 
many aspects of learning-thinking, particularly attitudes and abilities. In this sense higher-order 
thinking relies largely on self-system of the individual. 
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 In the context of work place it would be useful to refer to Peter Ducker’s concept of Knowledge 
worker and his/ her main features, so that we can appreciate the relevance of thinking skills to 
worker productivity.  

Knowledge workers’ job requirements 

Drucker (1999) mentions a few features of knowledge worker (KW) which are critical for 
productivity. They refer to responsibility of the individual and the organisation/society to 
maintain a climate of learning and teaching of thinking skills. The factors that would determine 
knowledge worker productivity are: 

1. KW needs to define his/her own task 

2 They have to manage themselves and are responsible for their productivity, and hence need 
autonomy  

3. Continuous innovation is a day to day responsibility of KW 

4. KW requires continuous learning and continuous teaching as well 

5. Quality is a critical requirement of KW’s productivity  

6. KW is seen as an asset by the organisation to make him/her productive 

One cannot miss the farsightedness of Ducker’s emphasis on ‘continuous innovations’which is 
an essential part of KW. In the VUCA world, all businesses (profit and non-profit) are facing 
competition from unexpected corners.  Indian bankers in India are thinking of aligning with e- 
commerce- is the recent example of an attempt to innovate new services. 

Challenge 

But real challenge of developing meta- cognitive faculties of knowledge worker has 
organisational and institutional contexts. Self- management and continuous learning would 
necessitate KW to question the assumption, beliefs and values of peers, subordinates and bosses. 
In the personal experience of the author, independent thinking is not tolerated in educational 
and industrial context.  We believe that innovation and problem solving would be carried out by 
technology rather than by people who practice reflective and strategic thinking.  

Development of critical thinking skills would require change in attitudes and values of people 
who manage our institutions. The real question is; Do we   value and nurture meta-cognitive 
system of our students and knowledge workers? 

CONCLUSION 

The factors mentioned by Drucker highlight the relevance of self-system and Meta cognitive 
system in the discussion of learning/thinking skills. Moreover it requires an institutional climate 
of innovation, continuous learning and teaching to sustain productivity. The responsibility is of 
the individual but it would be supported by the organisational and institutional values. These 
observations would give useful insights into the teachers, faculty of professional courses, HR 
managers, top management of corporate sector and HRD ministry engaged with/ in skill 
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development .Investment in thinking skills would benefit individual, work organisation and 
society at large.  Since stakes and institutional resistance are high, educationists and captains of 
industry and policy makers should give it a priority.    
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ROLE OF MANAGEMENT EDUCATION IN GLOBAL BUSINESS 
 

                                   H. M. Thakar* 
 
ABSTRACT 
 
The post liberalization period has brought a drastic change in the Indian Economy. Before 
liberalization, for the first 44 years since independence, Government was playing a vital role in 
the development of Indian Economy and most of the industries were in the hands of either 
Central Government or State Government. Barring a few public sector undertakings, most of the 
public sector undertakings were operating at loss. Only a few sectors were there in the hands of 
private sector. These private sector units were operating in the profit in the monopolistic 
condition despite having low quality and poor customer service. 
The post liberalization period has changed all this. The economy was opened for multinational 
companies. These multinational companies due to their large scale operations, full utilization of 
their capacity, huge advertisement and good sales promotional efforts, quality product and good 
customer relationship are earning huge profit. The entry of multinational companies has 
increased the cut throat competition in the economy. This has compelled the Indian companies to 
give more stress on quality product, to reduce the cost of production, to provide good after sale 
service, to adopt modern technology, to engage efficient human resources and to provide a fair 
rate of return to the investors. 
The post liberalization period has also observed the mushroom growth of B-schools so as to 
cater the managerial needs of the private organizations.  However these B-schools are having 
shortcomings like inadequate infrastructure, shortage of good faculties, outdated syllabi, lack of 
skill based knowledge, absence of practical approach in teaching pedagogy and so on.  The 
ultimate result was the students having MBA degree were lacking the employability and thus 
could not get a good placement or even if they were getting a good placement, they could not 
sustain in the organization. All this has affected the demand of MBA Education.  In Maharashtra 
this year about 15000 plus seats  remained vacant.   
In this background the role of management education viz a viz management institutes has 
increased. There are challenges and threats before the management institutes.The present paper 
discusses the role of management education in the global business.     
 
Keywords: Employability, management education, management institutes       
 
INTORDUCTION 
 
The post liberalization period has brought a drastic change in the Indian Economy. Before 
liberalization, for the first 44 years since independence, the Government has introduced five year 
plans since 1950s’ for the development of the Indian Economy.   
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Further, the Government has introduced Industrial policy and Industrial licensing policy where 
most of the industries were reserved for the Government sector and only a few  industries were 
left for private sector. As such most of the industries were in the hands of either Central 
Government or State Government.  The intention of the Government was to have equal 
distribution of wealth among all sections and particularly weaker sections of society, to generate 
employment so as to reduce the unemployment and   to provide goods and services at fair price 
to all the sections of the society. But most of these objectives could not be fulfilled as barring a 
few public sector undertakings; most of the public sector undertakings were operating at a loss.  
The reasons were many. As far as private sector was concerned, they were operating with such 
characteristics as high cost, low productivity, outdated technology, inferior quality, high sickness 
and poor work culture. Despite that these industries were earning sufficient profit due to the 
protected environment in the monopolistic condition. 
 
The post liberalization period and particularly WTO period has changed all this. The economy 
was opened for multinational companies. These multinational companies due to their large scale 
operations, latest technology, huge resources, full utilization of their capacity, huge 
advertisement and good sales promotional efforts, quality product and good customer 
relationship are earning huge profit. The entry of multinational companies has increased the cut 
throat competition in the economy. This has compelled the Indian companies to give more stress 
on quality product, to reduce the cost of production, to provide good after sale service, to adopt 
modern technology, to engage efficient human resources and to provide a fair rate of return to 
the investors. 
 
Since the drastic changes had taken place in the business scenario, it was but natural that 
management education was also influenced by such changes. In the 90s’there was a high demand 
for the qualified, skilled and competent managerial personnel for the Indian as well as 
Multinational companies and to cater to their needs, there were mushroom growth of 
management institutes in the country.  Further due to the WTO agreement, the education has 
come under service sector, and as a result of which foreign universities and private universities 
are supposed to enter the Indian scenario at a large scale, and these institutions will pose a lot of 
challenges to the management education viz. a viz. management institutes in the country. In that 
situation only those institutions which are fit enough will survive.  These institutions have to 
think seriously that what type of curriculum they should frame to cater to the need of the students 
as well as industry and what steps they should take to increase the employability skills of the 
students. The present paper discusses the role of management education in global business. 
 
MEASURES TO BE TAKEN BY THE MANAGEMENT INSTITUTES           
 
Up gradation of faculty resources 
 
To cope up with the rapid changes taking place in the field of management education, it is very 
much essential for the faculty members to continuously upgrade their knowledge for their own 
development as well as for the well-being of the organization. The management institutes have to 
either conduct the up gradation   programme of the faculty members at their own place or to 
encourage the faculty members to attend such programmes at other institutes. Quality 
Improvement Programme (QIP) is one such up gradation program which is conducted by such 
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institutions like T.A. Pai Management Institute, Manipal; Management Development Institute, 
Gurgaon; Faculty of Management Studies, Banaras Hindu University, NarseeMoonji Institute of 
Management, Mumbai and others. These Quality Improvement Programmes are short term in 
nature normally consisting of 3 to 5 days for management teachers on various functional areas 
like Finance, Human Resource Development/ Management, Marketing, Systems, Strategic 
Management, Operations Management, Supply Chain Management, Quantitative Techniques 
and so on.  Apart from that, IIMs and XLRI are conducting Faculty Development Programmes 
for management teachers. These courses are useful for upgrading the knowledge of management 
teachers. Further management institutes have to organize regularly the seminars on new 
developments, case workshop and specialization workshop for the management teachers. 
 
To develop a Learning Organization  
 
A learning organization is an organization where faculty members are continually trying their 
level best to create the results they truly desire.  It is a place where new and innovative ideas and 
thinking are nurtured; it is a place where there should be trust, openness and transparency.  In a 
learning organization, faculty members are aware of their goals and priorities i.e. the targets they 
have to achieve in a stipulated period.  The management institutes have to provide the entire 
basic infrastructure like internet and well maintained library consisting of latest books, referred 
journals and reports to upgrade the academic level of faculty members.  Further, the management 
institutes have to invite experts from academicians and industries and also creative practitioners 
to share their ideas and professional experiences with the faculty members and students to enable 
them with the practices prevailing in the business environment and update their knowledge in the 
global economy.  
 
Learning from self and from others 
 
The management institutes have to continuously evaluate themselves that ihow they have they 
performed in the past, how they are performing now, where they stand in comparison of other 
institutes and what is their rating by institutions like NBA. For making further improvements in 
the curriculum, students’ performance in examination (results), placement activities, consultancy 
and research activities,  faculty members viz. a viz. management institutes have to observe the 
healthy practices of other institutes like academic curriculum, attendance, discipline, dress code, 
students participation in co-curricular activities like paper presentation in seminar and 
conferences and case writing competition, students active participation in placement activities, 
teaching methodology in other institutions, students’ evaluation, the research, extension and 
consultancy work done by other institutions etc. This will help the management institutes to 
make further improvement in their performance. 
 
Employee Empowerment  
 
According to Newstorm and Davis (1998), “Empowerment is any process that uses the entire 
capacity of employees and is designed to encourage increased commitment to the organization’s 
success.”  In other words, empowerment is the process of passing authority and responsibility to 
all members at all levels in the institution.  The employees can be empowered in various ways- 
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(a)Quality Circles-  “Quality Circle is a work group of employees who meet regularly to discuss 
their quality problems, investigate causes, recommend solutions and take corrective actions” 
(Robbins 2001).  The management institutes have to form quality circles comprising a mix blend 
of senior and junior faculty members, who can meet every week to discuss about modification of 
syllabus; improvement in the teaching methods; to encourage faculty members to submit major 
and minor research proposals to various agencies; to have regular publications in referred 
national and international journals, to have consultancy work to the industries, counseling to the 
students, to start distance education etc.  The formation of Quality Circle can enhance the 
reputation of the management institution. 
 
(b) Self-managed teams- “Self-managed teams are the teams where members of the organization 
are given a large degree of decision making autonomy and are expected to control their own 
behaviour and results” (Khanka 2003).  Self-managed teams can be formed in the management 
institute to take the routine decision at their own like to contact the local industries and to invite 
the entrepreneurs or management professionals for guest lecture or to arrange for the local 
industrial visit.  Further these teams can set out their own goals of what they would like to do in 
the next 5 years or so.  They have to make their self-evaluation every year to see where they 
stand and what improvement they are required to make in their performance as well as 
behaviour. 
 
Fair and Continuous Performance Appraisal System  
 
There should be a fair and continuous performance appraisal system of management teachers.  A 
traditional performance may have drawbacks and any biasness in the performance appraisal 
system may adversely affect the motivation and morale of faculty members.  As such more 
transparent performance appraisal system is required.  360 degree appraisal system/feedback is 
one of the transparent systems which can be adopted by the management institutes.  360 degree 
appraisal system/feedback is a process, by which an employee is being appraised by the 
stakeholders like Head/Director. 
 
Senior faculty members, colleagues, subordinates comprising of junior faculty members, clerical 
staff, peons, students, parents and those individuals and institutions which are directly and 
indirectly related with the faculty member. In such system, various aspects of faculty member 
like his/her teaching, research and extension activities, his/her behaviour with Head/Director, 
senior faculty members, colleagues, students, parents, non teaching staff and outside institutions, 
his/her initiative, his/her attitude towards the work, his/her behaviour in the group, his/her vision 
and foresight are assessed. Since appraisal is being done from all quarters, there is lot of 
transparency in this type of performance appraisal system. However if this system is not 
implemented sincerely, then it can not produce the desired results. 
 
Potential Appraisal  
 
Potential Appraisal is the appraisal to see whether faculty members can perform effectively in 
stressful conditions.  In order to groom the faculty members for the higher positions in the 
institution, it is expected that they should be balanced and cool tempered; they should have 
ability to work in varied conditions with confidence and deliver high performance. The 
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management institute has to see what the inherent and unutilized capacities of faculty members 
are and how these qualities can be utilized in an effective way.  For that the faculty members 
have to be assigned additional responsibilities which are quite different from routine duties like 
arranging National and International Conference, Workshops, Symposium, Short term training 
programmes, Placement activities and so on. 
 
Compensation Management  
 
Compensation Management is the process of obtaining, maintaining and retaining a productive 
work force.  In the era of global competition of management education, it is to be looked by each 
management institution to attract highly qualified and competent teaching staff by offering them 
attractive compensation as the reputation of the management institution is depending upon the 
competent and qualified teaching staff it is having.  Further, to prevent the employee turnover in 
the global competition, adequate compensation has to be provided to such staff.  The 
management institute can also apply variable compensation to motivate the faculty members for 
good quality of research.  Actually, compensation has to be linked with the performance of the 
faculty members that is more monetary incentives by way of increments and promotion are to be 
provided to those faculty members who are actively involved in good quality research, 
consultation and extension activities. 
 
Faculty Audit 
 
A management institute should have an effective and comprehensive faculty audit system, by 
which it can identify the gaps between institutional objectives and results; and makes the 
remedial measures if there is deviation between the two.  The audit can be conducted in the area 
of students’ results, their placement; research done by faculty members, their publications;  
projects submitted/ completed by the faculty members; consultancy work done by faculty 
members; social work done by faculty members for the society etc. 
 
Management Curriculum 
 
To cope up with the changing environment, the management curriculum should cater to the 
needs of the industry and hence it is necessary that curriculum should be modified every two 
years.  The board of studies should be comprised of senior faculty members, members of 
industries and management professionals. More and more real life case studies should be 
included in the curriculum.  The courses like International Financial Management, International 
Economics, International Marketing, Strategic Marketing, Industrial Marketing, Services 
Marketing, Management Control System, Indian Legal System, International Business, Security 
Analysis and Porfolio Management, Entrepreneurship Development and Business Ethics, 
Quantitative Techniques, International Accounting etc. are to be included in the management 
curriculum. 
 
Human Resource Information System (HRIS) 
 
A management institute should have an effective computerized Human Resource Information 
System (HRIS) by which the data and information of all the faculty members should be stored 
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for decision making purpose and for submitting the required information to the external agencies 
like University, Directorate of Technical Education (DTE), AICTE and so on.  Further the 
database of present as well as past students has to be maintained for alumni and placement 
purpose.  An effective computerized HRIS consists of personal details, appointment and 
placement of faculty members; their leave, promotion, increment and deductions for provident 
fund; designing course material; training programmes; performance appraisal system and 
turnover of faculty members. 
 
Joint Ventures and Tie ups 
 
For upgrading the management curriculum vis-à-vis management institutes and to survive in the 
cut-throat competition there should be tie-ups or joint ventures between management institutes 
and foreign universities/ institutes, in which there should be academic exchange programmes in 
the area of course modification, joint research and consultancy activities. 
 
Industry- Institute Interaction 
 
There is an urgent need for the active interaction between the management institute and 
industries, so that the students will be aware of the actual developments in the business world.  
They can study the functioning of the industry as a case study. The UGC is having a scheme of 
adjunct professor, in which the persons from the industry can be appointed as adjunct faculty.  
 
CONCLUSION 
 
There is an urgent need to change comprehensively the management curriculum, the work 
culture of the management institutes and the steps to be taken by these institutes to survive. 
Working on ‘increasing the employability skills of students’ which ultimately fulfills the 
manpower requirements of global businesses, is a desired objective of management education. 
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A STUDY OF LEADERSHIP REQUIREMENTS FOR MANAGING 
GLOBAL BUSINESS 

DhananjayAwasarikar* 

ABSTRACT 

“Producers and Managers are important, but Leaders are vital to lasting Organizational 
Success.” “It is a fine thing to have ability, but the ability to discover ability in others is the true 
test of Leadership”. “Leadership is the process of influencing and supporting others to work 
enthusiastically toward achieving objectives.”    

Various researchers have proposed different Leadership Styles based on Behavioral Approach 
or Situational Approach or Power Orientation Approach. In fact, fifty per cent of the Motivation 
to work comes from within an individual subordinate and the rest fifty per cent comes from the 
Working Environment, especially the Environment a Leader not only deliberately creates but 
also tactfully maintains, always, within the Organization.  After learning relative merits and 
demerits of each and every Leadership Style, a Leader would have to arrive at a decision as to 
which Style is to be followed. In order to achieve success in each and every situation, a Leader 
managing a Global business, needs to follow up Varying Leadership Styles. Not all the Leaders 
are expected to follow up the same Leadership Style in the same situation because of changes in 
their Personalities, Attitudes, Approaches, Educational and Cultural Backgrounds. A Leadership 
Style being followed up in a situation may be applicable only in that situation and not, at all, in 
any other, as such a Style can crucially be interpreted as a Temporary, Transitory or Occasional 
in its practical nature, character or consequence. Treating any Leadership Style as Best or 
Excellent may not sound right as it may not be a question of a right or wrong Style, yet, it may be 
a question of suitability or unsuitability of a Style, in a given situation. As per the findings of the 
Ohio State University, four basic factors namely, Cultural Environment, Differences in the 
Employee Personalities, Change in the Nature of the work and Differences in the Organizations, 
shape the Leadership as per the changing situation.    

Keywords:Temporary; Transitory; Occasional Leadership Style 

INTRODUCTION  

“Leadership is the process of influencing and supporting others to work enthusiastically towards 
achieving objectives.”   The successful organization has one major attribute that sets it apart from 
unsuccessful organization that is the existence of Dynamic and Effective Leadership. At the 
same time, a Leader is different from a Manager in an organization. Moreover, a good Manager 
acting as a Leader motivates the employees in the Organization, builds and maintains their 
Confidence as well as Morale among them. In fact, Leadership is the Intelligent and Sensitive 
utility of power.  

___________________________________________________________________________ 
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A successful Leader never ever tells his subordinates as to how to do a thing.  Instead, he tells 
them as to what to do. The subordinates may, thereafter, surprise him with their Ingenuity.   

There are a number of Leadership Theories like Charismatic Theory or Great Man Theory, Trait 
Theory, Behavioral Theory, Situational Theory, etc.    

Concept of Leadership  

Various researchers have proposed different Leadership Styles based either on Behavioural 
Approach or Situational Approach or Power Orientation Approach of Leadership.  

The Leadership Styles based on Behavioural Approach include Power Orientation, Leadership 
as a Continuum, Employee Production Orientation, Likert’s Management System, 
Managerial Grid and Tri-Dimensional Grid.  

The Leadership Styles based on Situational Approach include Fiedler’s Contingency Model, 
Hursey and Blanchard’s Situational Model and Path Goal Model.   

The Leadership Styles based on Power Orientation Approach include Autocratic Leadership 
Style, Participative or Democratic or Consultative or Ideographic Leadership Style and Free 
Rein or Laissez-Faire Style.  

REVIEW OF LITERATURE  

A lot of Management Literature is readily available on the concepts of Leadership, Leadership 
Skills and Leadership Styles.  Leadership has probably been written about, formally researched 
and informally discussed more than any other single topic in Management. “If Transparency 
does not exist, Distrust and Insecurity begin.”  The very famous quote of Dalai Lama is 
applicable to a Leader of a Global Business, too, especially in respect of an Organization.  

In the words of Donald H. McGannon, “Leadership is Action, not just a Position.” Elbert 
Hubbard quotes in respect of Leadership that “It is a fine thing to have ability, but the ability 
to discover ability in others is the true test of Leadership”.  “Leadership is about getting 
extra-ordinary performance out of ordinary people”, as Sir John Harvey Jones comments.  

Stephen Covey, one of the reputed Management Consultants, while convincing the practical 
significance of a Leader has said, “Producers and Managers are important, but Leaders are 
vital to lasting Organizational Success.” 

The overall importance of a Leader in any Organization needs necessarily not, at all, be over 
emphasized. In the words of Socretes, “A team of Donkeys led by a Lion can defeat a team of 
Lions. But, a team of Lions led by a Donkey cannot defeat a team of Donkeys.”  

As it is well known, actions speak louder than words as quoted by Henry Ford.“If it is evident 
from your work that you are working, there is no need to give any other evidence,” 
Furthermore, the two practical concepts of Leadership and Motivation are the two sides of the 
same coin. In other words, these two concepts are interdependent and interrelated with each 
other, thus, as they are not independent of each other, simply they cannot be studied in isolation.   
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Likewise, Leadership and Management are also interrelated but altogether different practical 
concepts.  “A person can be an Effective Manager, a Leader, both or neither,” as Abraham 
Zeleznik’ has observed.  John Kotter has identified that Leadership differs from Management 
in terms of the emphasis that is put on four activities – Creating an Agenda, Developing a 
Human Network for achieving the Agenda, Executing Plans and Outcomes of Activities.”    

A Wise, Practical and a Prudent Leader involves almost all the subordinates in major Decision 
Making, as a process, basically because he firmly believes that more and more the team members 
actually interact and share their views and opinions with each other, while arriving at Decisions 
affecting their Working Life, the more they are Motivated to carry them out, in due course of 
time.   

In this connection, it is important to acknowledge a fact that fifty per cent of the Motivation 
comes from within an individual subordinate and the rest fifty per cent comes from the Working 
Environment, especially from the Environment, a Leader not only deliberately creates but also 
tactfully maintains, always, within the Organization.  The only way to lead is to show people the 
future. A Leader is a Dealer in hope.  In this respect the two quotes of Shiv Khera are highly 
important. “Good Leaders guide, Bad Leaders misguide.’’ and “A Good Leader creates 
Leaders, Bad Leaders crate Followers.”          

Furthermore, Leadership should certainly be ‘Action-Centered’ but surely not be ‘Person-
Centered.’ In order to be ‘Action-Centered’, an Organizational Leader must necessarily be 
highly enthusiastic and he must love his Leadership task, because as Emerson has observed, 
“Nothing great was ever achieved without enthusiasm”, and as a very old Japanese Proverb 
goes, “No man will find the best way to do a thing unless he loves to do that thing.”     

At the same time, it is important to highlight the qualities required to achieve Leadership success 
at the Global Level. Robert J. House, who proposed a relook on Charismatic Theory, opined 
that the Charismatic Leader has extremely high Levels of Self-confidence, Dominance and a 
strong conviction in the normal righteousness of his/her beliefs or at least the ability to 
convince the followers that he/she possesses such Confidence and Conviction.  

A Review of several Research Studies presented by Stogdill pointed out various Personality 
Traits in a successful Leader as Physical and Constitutional Factors, Intelligence, Self-
confidence, Sociability, Will, Dominance and Surgency. In a later study Ghiselli has found 
Supervisory Ability, Achievement Motivation, Self Actualizing, Intelligence, Self-Assurance 
and Decisiveness as the qualities related with Leadership success.    

However, no conclusion can concretely be arrived at in this regard. Eugene E.Jennings has 
commented that “Fifty Years of study has failed to produce a one-personality trait or set of 
qualities that can be used to discriminate Leaders and Non-leaders.” Moreover, in the words 
of Roberts J. House and Mary L. Baetz, various studies on traits have failed to uncover any 
traits that clearly and consistently distinguish Leaders and Followers.”            
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RESEARCH PAPER OBJECTIVE  

The Objective of the Research Paper is to determine Leadership Style for Managing Global 
Business.  

Scope of the Research Paper 

The practical scope of the Research paper extends to determination of a Leadership Style for 
Managing a Global Business.   

Rationale of the Research Paper  

In general, after successful conduct of business in a specific line for reasonable years, if an 
Organization intends to expand or diversify its business activities, as a Growth Strategy, 
especially when the domestic markets are fully exhausted, an Organization is pulled or 
compelled to travel beyond the national boundaries, in order to concentrate on a suitable market 
in a foreign country or countries, if possible. For ascertaining such markets, an Organization 
sometimes undertakes either Market Oriented Studies or Product Oriented Studies. If an 
Organization succeeds in the foreign markets with the ideas floated, indeed, thereafter it would 
be a matter of time to expand the business operations, across the Globe. At such occasions, the 
Leadership Requirements to manage the business, at a different level or high standard, would 
definitely be different from those which are applicable, thus, suitable, in the Domestic Market.  
In this Research Paper there is an honest attempt to determine the Leadership Style which 
will be suitable to manage the Global Business.      

RESEARCH PAPER LIMITATIONS  

Like each and every Research Paper, this Research Paper also proceeds with certain limitations 
as follows.  

1. As the Research Paper study is purely of academic orientation, some sort of adaptationto 
prevailing condition is ideally necessary prior to its practical application. 

2. As the Research Paper Study is based on Secondary Data, all the limitations of    
Secondary Data have direct and deep impact on the narration of the Research Paper. 

3. Although there is an honest attempt on the part of the Researcher to provide a better and 
practical insight for determination of a suitable Leadership Style for managing Global 
Business, the theoretical description in the Research Paper is encouraged only to the 
extent, it is of absolute essence and significance. 

4. As the Research Paper is the direct outcome of Researcher’s own Experiences, 
Observations, Personal Views and Opinions, Intellectual Agreement with all the Views 
and Opinions is simply not ideally expected. 

5. The Description of Leadership Theories and Relative merits and demerits of different 
traditional and modern Styles of Leadership are not encouraged in this Research Paper to 
evade bookish nature and to make the Research Paper more self-contributive and 
qualitative.   
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RESEARCH PAPER METHODOLOGY  

For writing this Research Paper, the following Research Methodology was followed.   

1. Review of Literature was done through various Books and significant Websites   

    (a) To Study the Concept and the Styles of Leadership (Traditional and Modern) and  

    (b) To Develop better practical insight and Obtain better inputs to determine a Leadership 
 Style for managing a global Business.   

2. Different Inferences were arrived at and opinions and views were formed after applying 
Logical Interpretations based on the facts learned through Review of Literature, as mentioned 
above. 

Sources of Secondary Data  

The sources of Secondary Data include Relevant Books and Web Sites, mentioned in detail in 
the Section of Categorized Bibliography.  

DEFINITIONS OF LEADERSHIP 

If one arranges to refer to different books of eminent authors, Indian and Foreign, he would end 
up in getting a number of definitions of the word ‘Leadership.’ However, in order to develop 
better conceptual clarity and a better insight about the concept of ‘Leadership’ and also for want 
of length of this Research Paper, only a few leading definitions have been put forward,  here.     

In the words of Robert Tannenbaum, Leadership is Interpersonal Influence exercised in a 
situation and directed through Communication process towards the attainment of a specified goal 
or goals.    

George R. Terry defines Leadership as essentially a continuous process of Influencing 
Behavior.  A Leader breathes life into the group and motivates it towards goals.  The lukewarm 
desires for achievement are transformed into a burning passion for accomplishment.  

A more recent definition of Leadership can be put forward in the words of Barnard Keys and 
Thomas Case. “Leadership is the process of influencing and supporting others to work 
enthusiastically toward achieving objectives.” 

RESEARCHER’S PERSONAL COMMENTS TOWARDS LEADERSHIP 
REQUIREMENTS FOR MANAGING GLOBAL BUSINESS  

After doing Review of relevant Management Literature, as referred to above, it is inferred that 
very few pieces of Literature are readily available on the practical point of following up of a 
specific Leadership Style in a particular Organizational situation.  Furthermore, mere Academic 
or Theoretical Knowledge regarding these Practical concepts is, indeed, not essential, on several 
occasions while working in an Organization, but, a practice of introduction of appropriate 
changes in a Leadership Style depending upon a peculiar organizational situation is equally more 
important. It takes reasonably long time to cultivate this practice which is necessary to develop 
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successful Leadership skills in order to cope up or combat with different Organizational 
situations.   

After learning relative merits and demerits of each and every Leadership Style, a Leader 
would have to arrive at a decision as to which Style is to be followed up.  It is needless to 
point out that there is no Leadership Style which has only either the advantages or the 
disadvantages.     

As per the findings of the Ohio State University, four basic factors namely, Cultural 
Environment, Differences in the Employee Personalities, Change in the Nature of the work 
and Differences in the Organizations shape the Leadership as per the changing situation.          

In other words, in order to achieve success in each and every situation, a Leader managing a 
Global business needs to follow up Varying Leadership Styles. On the other hand, if he would 
solely rely only on a particular Leadership Style, he would be successful only in the short run. 
This description suggests that such a Leader needs to follow up all the Leadership Styles, 
alternatively, totally depending upon a specific situation, irrespective of the fact whether or not 
he personally likes to practice the same. For instance, a Leader who is very fond of a 
Participative or Democratic Leadership Style may have to follow up Autocratic Leadership 
Style, if a situation so demands. When the subordinates working at the lower levels in the 
Organization do not exactly understand as to how to work effectively and efficiently, even such a 
Leader really requires dictating the working terms, in order to achieve organizational objectives. 
Not all the Leaders are expected to follow up the same Leadership Style in the same 
situation because of changes in Personalities, Attitudes, Approaches, Educational and 
Cultural Backgrounds, etc. 

 Also, if a Leader introduces constant changes in the Leadership Style, the subordinates would 
not be able to predict a particular Style; a Leader would follow up in a new and challenging 
situation.  

The foregoing description implies that a Leadership Style being followed up in a situation 
may be applicable only in that situation and not, at all, in any other, as such a Style can 
crucially be interpreted as a Temporary, Transitory or Occasional in its practical nature, 
character or consequence. 

In simple words, there does not exist either one or more Best or Excellent leadership Styles, 
in practice. Besides, treating a Leadership Style as Best or Excellent may not sound right as 
it may not be a question of right or wrong Style, yet, it may be a question of suitability or 
unsuitability of a Style, in a given situation. For example, former British Prime Minister 
Winston Churchill was regarded as the most successful Prime Minster during the World War II.  
(1939-1945). However, after the war when the situation changed, he was neither experienced 
effective nor successful. 

SCOPE FOR FUTURE RESEARCH  

During the course of the study of this Research Paper, the researcher found out that there is scope 
and potential for research in future for the topic:A Study of Impact of different Leadership Styles 
on Managing a Global Business. 
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CORPORATE GOVERNANCE: A CASE STUDY OF BUSINESS 
RESPONSIBILTY REPORTING IN INDIAN BANKS 

 
Saima Rizvi* & Shivani Teckchandany** 

ABSTRACT 

Corporate Governance is a set of rules, regulations, processes, disclosures and guidelines that is 
put in place by the regulator for the smooth functioning of a business enterprise. The area of 
corporate governance is gaining tremendous importance in recent times. Managers are 
recognizing the importance of corporate governance in overall sustainability of the business. 
Every enterprise has to keep in mind the financial, social and economic implications of business. 
In this regard, the regulator- financial market regulator SEBI- has made it mandatory for 
companies to update Business Responsibility report on their websites. The reporting requirement 
is in line with the 'National Voluntary Guidelines on Social, Environmental and Economic 
Responsibilities of Business (NVGs)' notified by Ministry of Corporate Affairs, Government of 
India, in July, 2011. The present study is a case based research on select listed banks that have 
come out with their BRR after the ruling by the regulator. The study is based on the secondary 
published data extracted from the annual reports and websites of the companies. The study 
evaluates the impact of Business Responsibility Reporting on the performance of Indian Banks.  
 
Keywords: corporate governance; Business Responsibility Reporting; Indian banks; bank 
performance 
 
INTRODUCTION 
Corporate Governance is a set of rules, regulations, systems and processes by which an 
enterprise is governed. They provide the guidelines as to how the company can be directed or 
controlled so that it meets the objectives in a way that enhances the value of its stakeholders. The 
stakeholders include everyone from board of directors, management, shareholders to customers, 
employees and society. With the integration of world markets and globalization and scandals that 
have hit the market such as Enron, Satyam, World Com to name a few, which have siphoned off 
public money and led to huge losses corporate governance has become a set of complex 
decisions.  
 
According to economists Andrei Shleifer and Robert Vishny (1997), “Corporate Governance 
deals with the ways in which suppliers of finance to corporations assure themselves of getting a 
return on investment.” 
According to Sir Adrian Cadbury, Head of Committee Financial Aspects of Corporate 
Governance is the system through which companies are directed and controlled”. 
______________________________________________________________________________ 
 
*Dr. Saima Rizvi is Assistant Professor, IILM Institute for Business and Management. 
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**Ms. Shivani Teckchandany is Assistant Professor, IILM Institute for Business and 
Management 
Email: shivani.teckchandany@iilminstitute.ac.in. 
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The objective of corporate governance is the contribution towards the overall economy including 
the shareholders. Corporate Governance would include the relationship between shareholders, 
creditors and companies; between financial markets, financial institutions and corporations; 
between employees and corporations. It also includes issues related to Corporate Social 
Responsibility, including the firm culture and environment. 
 
An important area within Corporate Governance that has been highlighted and made compulsory 
for companies is Business Responsibility Reporting. Business Responsibility Reporting is a 
mandatory disclosure of responsible practices and processes by listed companies in India to its 
various stakeholders. The idea behind this is the fact that public companies have raised resources 
from the general public and hence are accountable to its shareholders. BRR must be submitted as 
a part of Annual report. A BRR contains a standardized format for companies to report the 
actions taken by them in this regard. Business Responsibility Report is a tool designed to help 
the companies to identify the principles and core processes involved in responsible business 
operation, so that they can start implementing improvements. Top 100 listed companies are 
required to provide BRR to the stock exchange where they are listed and need to upload the same 
on their respective websites. Business Responsibility reporting is applicable to all types of 
companies; both manufacturing and services.  
Businesses exist in a very complex macro-economic environment. One of the factors gaining 
great momentum in recent times is businesses showing greater responsibility in their decisions 
and functioning with the larger objective of securing and protecting the interests of their 
stakeholders. The demand for greater responsibility also ensures the overall sustainability and 
survival of business.   
 
According to Mr. Anirban Gupta, CEO Dhiiriti Professional Services, “Every business has 
financial, social and environmental (FSE) implications which determine the overall sustainability 
of the business over longer term”. According to him the Mumbai Dabbawallas can be an apt 
example of a business which sustained for the last 125 years and survived the test of time. 
 
METHODOLOGY 
 
The objective of this paper is to establish the relationship between corporate governance and firm 
performance in terms of prices and firm value. The study is based on secondary data collected 
from listed Banks. An in-depth analysis of their Responsibility report has been carried out and its 
impact on the firm performance and share prices has been observed. The BRR reporting has been 
a step taken by the regulator from the year 2012. The study therefore focuses on a period prior 
and after 2012. 
 
HYPOTHESIS 
 
HO1: There exists no significant relationship between firm performance and Business 
Responsibility Reporting by corporations. 
HO2: There exists no significant relationship between share prices and Business Responsibility 
Reporting by corporations. 
t-test has been applied to test the significance of BRR in the overall performance of the firm in 
terms of share prices, Net profit margins and return on net worth. 
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CASE 1: HDFC Bank 
 
HDFC Bank has taken the initiative to incorporate sustainability in its core value. BRR is a tool 
for them to achieve inclusive growth of the enterprise keeping in mind the impact on FSE 
factors. 
 

 
 
 Figure 1A: Core Values of HDFC Bank 
 
A key aspect of HDFC sustainability program was the contribution to the society through its 
Corporate Social Responsibility projects.  Recent inclusion of BRR in the annual report has 
given further boost to its sustainability goal. 

HDFC has showcased four main aspects of business in its first Business Responsibility Report 
namely; Corporate Governance, Environmental Responsibility, Social Responsibility and 
Stakeholders relationship. The company’s corporate governance framework has been developed 
in compliance with Companies’ Act and guidelines and regulation put forward by SEBI. 

The bank has a code of conduct and ethics manual which is a board approved guideline. The 
guidelines are in sync with the main principles of National Voluntary Guidelines on Social, 
Environmental and Economic Responsibilities of Business (NVG) as per the Ministry of 
Corporate Affairs. HDFC bank audit policy is also a tool to strengthen the corporate governance 
in banks. The audit standards are based on RBI recommendations of BASEL norms. 

HDFC Corporate Credit Policy evaluates and assesses the social and environmental risks and 
impacts of the project financed by the bank. All the projects greater than INR10 crores and for a 
period of more than 5 years are analyzed and screened prior to their approval. Moreover, on the 
credit retail side the initiatives have been taken to include services available through ATM, 
internet and telephone banking. Also, as a part of its financial inclusion initiative, the bank is 
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line with the National Voluntary Guidelines on social, environmental and economic 
responsibilities of business. The Bank has also provided concessional and interest free loans to 
support the financial inclusion initiative. The Bank’s Technology Finance Group supports 
Research and Development and sanctions assistance to projects in the clean energy and 
renewable sector. 
 
ICICI Bank has been providing basic financial services to the unbanked and underbanked 
population comprising of small and marginal farmers, daily wage labourers. Around 47 percent 
of the Bank branches are in the rural and semi-urban areas. The Bank is working with over 25 
Business Correspondent (BCs) who have a network of more than 13,500 villages across the 
country. Through its BC network and branches, the Bank has opened 14.9 million basic savings 
bank deposit account. The Bank has also launched ‘Mobile Money’ platform useful in the 
transfer of remmittance services in conjunction with telecom service providers. 
 

 
 

Fig 1D: ICICI Foundation Initiative 
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 Share Price Return on Networth Net Profit Margin 

BRR (p-value) 0.000119 0.001406 0.000453 
 
An analysis has been carried out by applying t-test and has been concluded that there exists a 
significant relationship between BRR and share price, BRR and Return on Networth and Net 
Profit Margin and BRR (p<0.01) 
 
CONCLUSION 
 
Business Responsibilty Reporting is a relatively new concept introduced by SEBI for top 100 
companies. The Banks and financial services firms also come under the purview of BRR. They 
need to upload the Responsibilty report on their websites. The study has compared the share 
prices, net profit margin and return on networth in pre 2012 and post 2012 period.  It has found 
that over the years these parameters have improved. Gompers, Ishii and Metrics (2003) conclude 
that better corporate governance contributes to the overall performance in terms of Return on 
Equity, higher profit and sales growth. 
 
The major limitation of the study is that BRR is just an year old and its real impact can be 
assessed and analyzed only after 5 years or so on the firm value and share prices. 
The scope for future research in this area is immense. The correlation between the BRR 
companies and their performance in terms of share prices and profitabilty can be analysed over 
5-10 years’ time period. 
 
Professor Kenneth R Andrews of Harvard University in his classic book , “The concept of 
corporate strategy” writes, “The dominant position of the corporation in our society, the 
influence it has on all citizens, and its inevitable relations with the local, state and national 
governments make it increasingly important to consider, company by company, what the 
corporate responsibility will be.” 
 
Thus, it can be said that it is high time to remind companies that by ignoring social, ethical and 
environmental issues they are risking the shareholders stake. 
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AN EMPIRICAL STUDY ON SWOT ANALYSIS OF KADVANI FORGE 
LIMITED FOR GLOBAL BUSINESS 

 
Sonal Nena* 

 
ABSTRACT 

Kadvani Forge Ltd. was established in 1995, at a time when the engineering industry, and 
particularly the automotive sector was experiencing a change in the demand pattern. This 
compelled forging units to consider new ways and means to meet the buyers’ requirements on 
qualitative and quantitative terms. It had started exporting in the year 1998 with the objective of 
earning profit (foreign Exchange) and increase in sales. The company was exporting various 
forging parts and small machines tools. At present the company exports a product called 
Flanges to USA. This study has been undertaken to know how company exports its products 
successfully. A SWOT analysis was conducted for global business. As per the need and 
requirement interview was arranged / conducted with the Executive manager (excise & export) 
to identify the elements of SWOT and to know the hurdles faced by the company for global 
business. 

Keywords: SWOT; Kadvani Forge Ltd.; Interview; Global Business; Hurdles faced 

INTRODUCTION 

Various management techniques are available to evaluate the efficiency and performance of 
business affairs. Management techniques help the business owner in taking crucial decisions for 
the betterment of the business. Some of such techniques are ‘Traditional’ ones - Training, 
Motivational, Development, supervision and leadership. Modern techniques include techniques 
such as - Time trend & forecasting, Decision theory, Simulation, System analysis, PERT and 
CPM. Whereas Miscellaneous are - ZBB, performance budget, MBE, MBO,SWOT, etc. Any of 
the above mentioned techniques is being adopted as per the need and requirement of the 
business. This research study is based on SWOT analysis of Kadvani Forge Limited for global 
business. 

About Kadvani Forge Ltd. 

Kadvani Forge limited was established in the year 1995 as a private limited company. It started 
commercial production in the year 1996-97. The plant is situated in the outskirts of Rajkot city, 
in the state of Gujarat. It caters to the demand of customers in the field of automobiles, mining, 
earthmoving, electric transmission, machine tools’ industries etc.  

 

* Dr. Sonal Nena is Assistant Professor at Smt. J.J. Kundalia Arts & Commerce College, 
Rajkot. 
Email:nena.sonal@gmail.com 
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The sample unit (Kadvani Forge Limited) is a medium scale industry, having four crore rupees’ 
investment in its assets. In the year 2008-09 the company increased forging capacity from 14000 
Tons/Annum to 30000 Tons/ Annum. It started exporting in the year 1998 with the objective of 
earning profit (foreign Exchange) and increase in sales. Since the last 15 years the company has 
been exporting various products and earns 30 to 40 crores (per annum) on an average.  

It manufactures closed die steel forged products as per the specifications in carbon, alloy and 
stainless steel using hot forging technologies. The weight ranges from 50 gms to 80 kgs. It 
specializes in manufacturing machine tools- components like rods, crank shafts, cam shafts, gear 
blanks, pinion, flanges, crown wheel, gear shifter fork, etc. At present company exports a 
product called Flanges- pressure equipment as per international standards in USA. 

Statement of the problem  

Globalization has removed the entry-exit barriers for moving towards overseas. Companies sell 
their products abroad for the growth and development of its business. Many factors are 
responsible for managing business globally. Cultural, political, environmental, legal aspects etc. 
have to be considered for efficiently running a business. 

SWOT analysis is a tool which helps the management in analyzing such factors.  This study has 
been carried out to identify how the company makes global business a success in an Indian way. 
Thus the following research problem was identified as per the objectives of the study. “An 
Empirical Study on SWOT Analysis of Kadvani Forge Limited for Global Business.” 
 

OBJECTIVES OF THE STUDY 

The following are the main objectives of the study: 

1. To study and understand the Global Business of Kadvani Forge Limited. 
2. To know the elements of SWOT analysis viz. Strengths, Weaknesses, Opportunities and 

Threats in terms of global business of Kadvani Forge Limited. 
3. To identify the main hurdles faced by the Kadvani Forge Limited in global business and 

also to make suggestive remarks to overcome the hurdles for improving and enhancing 
the global business. 

 

LIMITATIONS OF THE STUDY 

 Following are the limitations of the study. 

a) There was a limited time period. 
b) Officials’ bias may have affected the study. 
c) The study was restricted to Rajkot City and the research study was limited to one sample 

unit only. 
d) SWOT analysis itself speaks of one of the most important limitations, i.e. to identify these 

four elements correctly. 
e) Findings, suggestions and conclusion were as per the availability of the data. 
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RESEARCH METHODOLOGY 

Data collection 

The data used for the purpose of this work was primary data. The researcher has used 
unstructured questionnaire to collect the useful information from the officials who are especially 
employed in export business of the Kadvani Forge Limited. As per the need and requirement of 
the study, interview with one of the officers (Mr. Nainesh Pandya, Executive- Excise & Export) 
was also arranged. The study was also supported with secondary data collected from the official 
website of the Kadvani Forge Limited and from other reliable sources. 

Primary data – collected through Un-Structured Questionnaire and Interview Schedule. 

Secondary data – collected through official website of Kadvani Forge Limited and from reliable 
magazines and journals. 

Sampling design: 

Selection of study area: The study area was Rajkot city in the state of Gujarat. 

Sampling Unit-Kadvani Forge Limited. Sampling method: Convenient method of sampling 
was used to collect the data from the officials of the Kadvani  Forge Limited. 
 

SWOT ANALYSIS: FINDINGS OF THE STUDY 

SWOT stands for Strengths, Weaknesses, Opportunities and Threats. SWOT analysis is a tool 
that helps management to identify internal- strengths and weaknesses and external -opportunities 
and threats of the business. It depicts the pathway of the business. It identifies the flow of the 
business along with the strategies required to efficiently achieve the goals and targets. It also 
creates an awareness regarding all the factors, positive and negative which affect the businesses. 

Following chart shows the SWOT analysis- (major findings) carried out in Kadvani Forge 
Limited for global business. General Manager Mr. Santoshkumar R. Gupta with his unit 
members had provided the answers of unstructured questions asked during the interview, which 
are summarized as below. 
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Table 1 - SWOT Analysis for Global Business 
Internal 
Factors 
(controllable) 

Strengths 
• High Quality Branded product 
• In-house Infrastructure  
• Engineering and Technology as 

per International Standards 
• Customer Satisfaction 
• 2nd largest export making unit in 

Saurashtra Region 
• ISO 9002 Quality Systems 

Certification 
• No restrictions for global business  
• Excellent Management Team 
• Availability of Raw material 
• Reasonable Pricing policy- cost 

effective 
• Environment friendly product, 

precautions for health and safety 
• Delivery of goods by due date 
• Utilized production capacity- 

Economies of Scale- increased 
forging capacity from 14,000 tons/ 
annum to 30000 tons/annum in the 
year 2008-09 

• Export Sales Turnover- 30 to 40 
crores on an average

Weaknesses 
• Crucial Pricing strategies 
• Dependent on banks /financial 

institutions for its financial need 
• Difficulty in availability of skilled 

employees 
• Minimum use of internet facility 
• Inefficient use of sales promotion 

tools 

External Factors 
(non-controllable) 

Opportunities 
• Utilization of full production 

capacity 
• Exporting to other countries 
• Exporting other products also 
• Understanding the need of 

overseas customers 
• Inclusion of skilled manpower 
• Offering variety of products to 

same overseas country –getting 
the benefit of MEIs ( Mercantile 
Export Incentive Scheme)  of 
Government 

 

Threats/ hurdles faced 
• Competitors’ product 
• Credit terms and conditions on 

supply of raw material 
• Change of Customer preferences 
• Frequent changes in Government 

policy /regulations (EXIM Policy) 
– export promotion schemes 
varies 

• Shipping companies’ non 
transparent behavior in terms of 
exchange rates, hidden charges, 
additional cost, etc. 

• Overseas’ countries entry 
barriers- restrictions in document 
negotiations- International 
Sanctions 

• Chances of Bad debts  
• Fluctuations in the Foreign 

Exchange Rate  
Source: Officials of Kadvani Forge Limited 
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SUGGESTIONS 
 
Following are some of the suggestions to improve the global business. 

1. Exporting of other products:  At present the Company is exporting only one product 
called Flanges- a pressure Component. Company should concentrate on exporting of 
other products as well. Company should study the potential market of other products. 

2. Exporting to other countries: The Company is mainly concentrating on export to USA. 
This country is a hub for petroleum and gas producing business. Company should 
consider exporting to other countries also like UAE, Germany, etc. 

3. To Manufacture Finished products: As per the demand of finished products by many 
countries like Germany, Iran, etc. the company should concentrate on manufacturing 
finished goods and grab the opportunity for earning foreign exchange.   

4. Recruiting Efficient Labourers: For availing better opportunities to export, company 
should employ extra skilled labourers and should try to fulfill the need and requirement 
of importers. 

5. Consistency in EXIM Policy: As per the regulations and provisions of Government’s 
EXIM policy, the company faces hurdles in the export of products. The company can 
benefit if the EXIM policy is consistent for at least for 10 to 15 years. Frequent changes 
in policy, like, 

I. Export Incentive schemes like DEPB, MEIs, EPCG, Etc. 
II. Alterations/ Modifications in the rates and provisions, hurdles the company. 

6. Supportive Environment: These days, chances of bad debts and frauds from importing 
countries are quite frequent. Government should make provision for supportive 
environment for promoting exports. 

7. Transparency: To have a firm hold on any business the Shipping Company should 
maintain transparency in terms of freight charges. It should have uniform and 
accountable freight rates.  All the unnecessary hidden charges should be prohibited. 

8. International Sanctions: There are many factors responsible for the slow growth of 
global business. One of it is the international sanctions/ restrictions that are laid on 
exporting company. A company needs to wait for such improvement in cross border 
relations. 
 

CONCLUSION  
 
SWOT analysis helps the management to identify the four elements namely strengths, 
weaknesses, opportunities and threats. It’s a pathway to analyse the potential for handling the 
project. It also helps in improving the business affairs for achieving pre-determined goals. 
Kadvani Forge Limited has been doing global business very efficiently and effectively since last 
15 years. Due to certain internal weaknesses, external threats and hurdles the company is not 
able to spread the world over. At present the company is exporting to USA a ‘Flanges’- pressure 
component and earns on an average 30 to 40 crores in a year. Kadvani Forge Limited has helped 
overseas’ currency to get into the Indian market. Still the company needs to grab the opportunity 
to export in other countries a variety of products, considering the suggestions made above. The 
company has the potential to manage its global business efficiently.  



JIDNYASA, VOL 07(2), 2015 
_____________________________________________________________________________________________ 
 

_____________________________________________________________________________________ 
66 

 

REFERENCES 
• Francis Cherunilam, Business Environment Text and Cases, Himalaya Publishing House; 

Revised Edition edition (2015). 
• G. Houben, K. Lenie, K. Vanhoof , “A knowledge-based SWOT-analysis system as an 

instrument for strategic planning in small and medium sized enterprises” Decision Support 
Systems 26 1999 125–135. 

• Lawrence G Fine, The SWOT Analysis: Using your Strength to overcome Weaknesses, 
Using Opportunities to overcome Threats, Create Space Independent Publishing Platform; 
1 edition, October 15, 2009. 

• Muhammad Awais and Tanzila Samin “Advanced SWOT Analysis of E-Commerce”, IJCSI 
International Journal of Computer Science Issues, Vol. 9, Issue 2, No 2, March 2012. 

• Performing a SWOT analysis, Chartered Management Institute: Checklists: Marketing 
Strategy, 1 October 2005. 

• SWOTAnalysis I: Looking Outside for Threats and Opportunities. Cambridge, MA: 
Harvard Business School Press, 2008. 

• SWOT Analysis II: Looking Inside for Strengths and Weaknesses. Cambridge, MA: 
Harvard Business School Press, 2008. 

• SWOT Analysis- Strategy Skills, Team FME www.free-management-ebooks.com 
• Accessed website www. Kadvanigroup.com 

 
LIST OF ABBREVIATIONS 

CPM- Critical Path Method 

DEPB- Duty Entitlement Passbook 

 EPCG- Export Promotion Capital Goods 

EXIM- Export Import Policy 

MBE – Management by Exception 

MBO- Management by Objectives 
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ENTERPRISE RESOURCE PLANNING: ALEXIS LEON, BOOK REVIEW 
 

Raksha Chouhan* 
ABSTRACT  

ERP has become necessity of the state of art. It offers wide organizational planning and supports 
strategic decision making also.There are plenty of books available on ERP, its requirement as 
well as implementation and this book review is on ERP. The author introduces Enterprise 
Resource Planning and the multiple techniques required for effective ERP operations which is 
the strength of the book. At the end of chapters, the author has given summary of the chapter. 
Review questions have been given in the form of short as well as descriptive answer-type 
questions, multiple choice questions, exercises, fill in the blanks etc. Reading this book can 
become a good reference for a novice user, computer professionals and trainee managers in 
terms of understanding the processing as well as requirement of various ERP concepts with their 
benefits and precautions. 
 

Keywords: ERP; Book Review; E-Business; ERP-Implementation; IT-technologies 

INTRODUCTION 

ERP offers the promise of a smooth flow of information across an entire organization and a 
standardized environment with one information system that is, a shared database, independent of 
integrated applications while traditional non ERP limits communication across an organization 
due to its lack of integration. Different human resources, financial resources, products, customers 
and capital resources offer more promise than non-ERP information systems because these 
business processes are independent, yet integrated or interdependent which offer companies a 
competitive edge and reduces multiple data entries. ERP has fulfilled its promise in terms of 
planning. For most companies, it acts as a planning backbone for their core competencies by 
pulling together from across the company, the various processes through data.  

Author of the Book 

This book has been authored by Alexis Leon andpublished by Tata McGraw Hill Education 
Private Limited, New Delhi (India), Second Edition 2012, Pages 370 with ISBN (13):978-0-07-
065680-2. 
Contents Organization and Special Features 

This book review is about second edition of Enterprise Resource Planning. This book provides a 
balanced and uniform coverage of basic standards regarding ERP and the numerous techniques 
essential for successful ERP operations.  
______________________________________________________________________________ 

*Dr. Raksha Chouhan, Member of Faculty, Prestige Institute of Management and 
Research, Devi Ahilya University, Indore.  
Email: raksha_chauhan@pimrindore.ac.in 
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In this book evolution, implementation and advantages of Enterprise Resource Planning system 
has been explored. There are five divisions in this book- introduction, ERP market place and 
functional modules, ERP implementation, present and future of ERP, and Appendices. 
 
The first part is all about introduction to Enterprise Resource Planning with its basic concepts 
like value creation approach towards ERP and importance of ERP. Light has also been thrown on 
the common myths about Enterprise Resource Planning, associated risk, intangible benefits of 
Enterprise Resource Planning as well as helping in justifying investments about Enterprise 
Resource Planning. The first part ends with specifying necessity towards ERP implementation 
for an organization. Also an introduction has been given about various technologies Like OLAP, 
PLM, SCM, CRM, GIS etc. related to ERP that are essential to improve the efficiency of 
Enterprise Resource Planning system. The author has also discussed computer crime and security 
with reference to ERP implementation. 

The next part ERP marketplace and marketplace dynamics elucidates dynamics towards changed 
ERP marketplace with reference to the Indian scenario. An introduction has also been given 
about main modules involved in an ERP package with their functionality. 

The third part deals with ERP implementation issues and enlightening from the beginning like 
what kind of packages should be selected for a company by highlighting all issues that crop up 
before, during and after the implementation, for example various transition strategies and 
implementation processes, organization of the ERP team, role of consultants, vendors and 
employees. It also discusses the factors by which success and failure of the ERP can be 
determined. This section ends with mentioning different operations involved in maintenance of 
ERP and how the power of ERP system can be extended or maximized.  

The fourth part deals with the technological encroachment which thoroughly enlightens 
important factors to change the nature of today’s ERP packages. This part illustrates clear picture 
of future direction and trends in ERP.  It also discusses the role of ERP in e-Business, ERP-
internet and WWW, new markets, new channels, easier customization tools with faster 
implementation methodologies, new business segments and need-based application platforms 
with reduced implementation time, open source, web-enabled and wireless technologies, 
integration of ERP applications and SOA factors etc. 

At last appendices has been given where ERP as manufacturing perspective has been discussed. 
In these appendices success stories of various situation-based case studies has been given with 
the intension to provide the reader with an idea of benefits of implementing ERP. Appendices 
end by giving a detailed glossary as well as resources of ERP. Well organized index has also 
been given at the end. 

SUMMARY 

This book contains a host of pedagogical features to make learning more successful. This book 
covers most of the topics related with the ERP and provides comprehensive and state-of-the-art 
introduction towards the ERP technological concepts. The author has presented an articulated 
skeleton towards Enterprise Resource Planning and gradually and systematically introduced 
essential concepts and techniques for the significant topics. The inclusion of advanced concepts 
makes this book more significant. Each chapter of the book follows a narrative format and 
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therefore, the strength, criticism and application of approaches and concepts are dealt with 
assortment of practical experience. Some of the topics have been mentioned with a short 
introduction. This book is useful for undergraduate students, postgraduate students, trainee 
managers and can serve as a basic reference book for college courses as well as for professionals 
and readers for the purpose of learning and to increase their knowledge about latest ERP 
technological concepts. 
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ROUND TABLE DISCUSSION: IMPROVING CORPORATE 
GOVERNANCE IN SMEs IN AND AROUND PUNE REGION 

 
Rajiv Divekar* 

Pravin Kumar Bhoyar** 
 
 

Researchers studied the corporate governance practices in 20 SMEs in and around Pune region 
and following were the observations. Based on these observations, SIMS Centre for Corporate 
Governance of NFCG conducted a Round Table Discussion in the presence of 16 SME Heads. 
 
Cost of raising capital  
The cost of raising capital for SME is high. This is a discouragement for any step towards listing 
by SMEs. Hence they prefer borrowings as a tool to financing against capital raising. SEBI 
regulations including Merchant Bankers’ fees, issue procedures and cost of prospectus etc. are so 
high that a major expenditure goes away from the raised capital. No special concessions for 
SMEs to reduce cost exist. 
 
Incentives to get IPR to be provided  
SMEs are in the same level of getting IPR’s with large organizations and it is becoming a 
discouragement for their attempt to get IPR’s which only will enable them to scale their 
operations. Special incentive and removal of regulatory hurdles to encourage more IPR’s for 
SMEs is necessary for their value creation and encouragement to raise capital by listing. 
 
Tax incentive for retention of earnings needs to be extended  
Tax burden for partnerships in retained earnings as compared to Corporate SMEs is much less 
acting as a deterrent to convert to listed companies. Corporate Tax and dividend distributions tax 
taken together are high and a deterrent to development of SMEs and their listing. 
 
Employment generation and skill training provided by SME has to be subsidized  
It is recognized that better skill development and training ground for youngsters are SMEs and 
they are always known for creating skilled employment. No special incentive for such 
contribution to national cause is recognized by way of incentive, which is necessary as an 
encouragement for SMEs and their listing to capitalise on value created by such incentives. 
 
Regulatory compliance needs to be eased for SME  
Even the recently introduced Companies’ Act 2013 does not list any incentive from strict 
regulatory hurdles for SMEs as compared to a large listed company form Corporate Governance 
compliance requirements making costs prohibitive for SMEs to only adhere to the compliance. 
 
*Brig Rajiv Divekar (Retd.) is Director of Symbiosis Institute of Management Studies, 
Pune. Email: director@sims.edu 
**Dr.Pravin Kumar Bhoyar is Deputy Director of Symbiosis Institute of Management 
Studies, Pune. Email: pravink@sims.edu 
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Compulsory Government procurement from listed SMEs needs encouragement  
Government procurement and / or large private sector procurement from SMEs need 
encouragement by way of compulsory thresholds (%) to encourage large enterprises to outsource 
and build SMEs. Separate thresholds for listed and unlisted SMEs will further encourage listings. 
 
Thin capitalization rules and interest cap will encourage SME listings  
SMEs generally reinvest their initial earnings back to the business and discourage distribution of 
dividends which is a deterrent to listing as retail shareholders do not participate in such 
investments . Long term value creation is less on the agenda of the retail investors. Interest cap 
for unlisted SMEs / Partnerships say Interest as % of EBIT will encourage SME listings by 
raising capital, which may European countries have successfully done through thin capitalization 
rules. 
 
CG exemption for SME shares need improvement over large companies  
Presently Income Tax on Capital Gains of listed companies large or SME is same and no 
incentive exists for an investor to participate in SME capital. Special incentive for SME capital 
gains tax both short term and long terms is required. 
 
MAT rules for SMEs need to be different  
Minimum Alternate Tax applicable for corporates applies equally for SMEs which has to be 
different if the government is serious of promoting SME listings. Say exemption for first 5 years 
from listing etc. will be encouraging. 
 
All barriers for high cost of doing business to be brought down  
Basic problem for SMEs is their high cost of doing business and their lesser capacity to absorb 
compliance costs and deal with red tape. Any incentive which will result in reducing their cost of 
doing business will be an encouragement for many more SMEs going for raising capital and rely 
less on borrowed capital. If compliance is necessity and effective, it has to be affordable or else 
the compliance will be in letter and not spirit and the entire objective of such regulations gets 
defeated. 
 
There is a need of in-depth training programs for promoters and CEOs of the SMEs to have in-
depth knowledge to set parameters before the selection of: 
1) Independent Directors,  
2) Internal Audit, and  
3) Merchant Bankers.  
 

This will facilitate them in taking right decisions for better corporate governance practices after 
listing.
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GUIDELINES FOR CONTRIBUTORS 
 

Research papers, case studies, book reviews etc. are invited for inclusion in Journal of Applied 
Management-Jidnyasa, Symbiosis Institute of Management Studies, Pune.SIMS is a constituent 
of Symbiosis International University. 
 
Copyright 
 
Articles submitted to the journal should be original contributions and should not be under 
consideration for any other publication at the same time. Authors submitting articles for 
publication warrant that the work is not an infringement of any existing copyright and will 
indemnify the publisher against any breach of such warranty. For ease of dissemination and to 
ensure proper use, papers and contributions become the legal copyright of the publisher unless 
otherwise agreed. Submissions should be sent in Word Format to jidnyasa@sims.edu 
 
Editorial objectives 
 
To provide those involved in research and practice in management with ideas, news, research 
findings, case examples and discussion on management and related fields. 
 
Editorial scope 
 
The journal draws on insights and contributions worldwide. High quality submissions are sought 
from academics, researchers and practitioners from around the world. Generally, contributions 
should cover the theoretical development and the practical application in the field of 
management and related disciplines. Contributions should emphasize any practical implications 
of the research or findings as well as future research implications (including lessons from 
unsuccessful initiatives). 
 
Case study articles should normally specify: 

• Background and content 
• Objectives, i.e. what we were trying to do 
• The salient events 
• The results and how they are obtained 
• The implications for others involved in management 
 

The Reviewing Process 
 
Each paper is reviewed by the Editor and if it is judged suitable for this publication it is then sent 
to two referees for double blind peer review. Based on their recommendations the Editor then 
decides whether the paper should be accepted as is, revised (minor or major revision) or rejected. 
Following major revisions papers are returned to the original reviewers for their decision. 
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Manuscript requirements 
 
An electronic copy of the paper should be submitted in double-line spacing with wide margins to 
jidnyasa@sims.edu. All authors should be shown and author’s details must be on a separate page 
and the author should not be identified anywhere in the article. 
 
As a guide, articles should be between 2500 and 5000 words in length. A title of not more than 
ten words should be provided. A brief autobiographical note should be supplied including full 
name, affiliation, e-mail address and full contact details. Authors must supply a structured 
abstract set out under 4-6 sub-headings:  
 
Purpose: Methodology/Approach; Findings; Research limitations/implications (if applicable); 
Practical implications (if applicable); and, the Originality/value of paper. Maximum length is 250 
words. In addition provide up to six keywords which encapsulate the principal topics of the 
paper. 
 
Where there is a methodology, it should be clearly described under a separate heading. Headings 
must be short, clearly defined and not numbered. Notes or Endnotes should be used only if 
absolutely necessary and must be identified in the text by consecutive numbers, enclosed in 
square brackets and listed at the end of the article. 
 
Figures, charts and diagrams should be kept at a minimum. They must be numbered 
consecutively using Arabic numerals with a brief title and labeled axes. In the text, the position 
of the figure should be shown by typing on a separate line the words “take in Figure 2”. Good 
quality originals must be provided. 
 
Tables should be kept to a minimum. They must be numbered consecutively with Roman 
numerals and a brief title. In the text, the position of the table should be shown by typing on a 
separate line the words “take in Table IV”. 
 
Photos and Illustrations must be supplied as good quality black and white original half tones 
with captions. This position should be shown in the text by typing on a separate line the words 
“take in Plate 2”. 
 
References to other publications should be complete and in Harvard style. They should contain 
full bibliographical details and journal titles should not be abbreviated. For multiple citations in 
the same year use a, b, c immediately following the year of publication. References should be 
shown within the text by giving the author’s last name followed by a comma and year of 
publication all in round brackets, e.g. (Miller, 1994). At the end of the article should be a 
reference list in alphabetical order as follows:  
 

(a) for books 
      Surname, initials and year of publication, title, publisher, place of publication, e.g. 

Casson, M. (1979), Alternatives to the Multinational Enterprise, Macmillan, London. 
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Surname, initials and year, “title”, editor’s surname, initials, title, publisher, place, pages, 
e.g. Bessley, M. & Wilson, P. (1984), “Public Policy and small firms in Britain”, in 
Levicki, C.(Ed.), Small Business Theory and Policy, Croom Helm, London, pp. 111-26. 
Please note that the chapter title must be underlined. 
 

(c) for articles 
 Surname, initials, year “title”, journal, volume, number, pages, e.g. Fox, S. (1994) 
“Empowerment as a catalyst for change: an example from the food industry”, Supply 
Chain Management, Vol l2, No3, pp 29-33. If there is more than one author list surnames 
followed by initials. All authors should be shown. 
 

(d) Electronic sources should include the URL of the electronic site at which they may be 
found, as follows:  

 
Neuman, B.C. (1995), “Security, payment, and privacy for network commerce”, IEEE 
Journal on Selected Areas in Communications, Vol. 13, No.8, October, pp. 1523-31. 
Available on http://www.research.att.com/jsac/ 

 
Final submission of the article 
 
Once accepted for publication, the final version of the manuscript must be e-mailed to 
jidnyasa@sims.edu. The final revised paper will be considered to be the definitive version 
of the article. The author must ensure that it is complete, grammatically correct and without 
spelling or typographical errors. 
 
 

 
  

 








